0c. A COPY. oh OO A YEAR. 


gyi § 
7IA5'\\\\ Sac 
At = 





| 


SSSSQ 
=X 
—— 


ony 
\ Pom the diet 
, A* MONTHLY MAGAZINE: FOR THE RETAILER \ 


ii SSSSssss BY THE cig SJone RCU ey HH S2Ze2 yD. RIGHTS RE 





SEE WINDOW DRESSING* DEPARTMENT. 


ps 
re 
ps 
p 
pA 
h 
pA 
pA 
i 


The Cigar Start Publishing Co., 50 Times Building, New York 


Entered at New York Post Office as seccnd-class mail matter. 





Every dealer, whatever may be his business, wants 
to be identified with the best thing in his line. It adds 
character to his store, it gives confidence to his customers. 

The cigar dealer who sells the Geo. W. Childs is 
identified with the best and most successful 5c. cigar ever 
made. 39,152,000 sold in 1898, perhaps more than any 
other two 5c. cigars. 

The Metropolitan Tobacco Co., the largest wholesale 
tobacconists in America, after months of investigation as 
to the merits of all the leading brands, decided to accept 
the New York Agency for the Geo. W. Childs. 


HARBURGER, HOMAN & CO., 
NEW YORK. , PHILADELPHIA. 
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NOTICE: Please remember we shall always be glad to publish com- 
munications and letters from Retailers, Jobbers and’) Manufacturers throughout 
the country on matters of interest to the Man Behind the Counter. Good 
stories, humorous or otherwise, are always acceptable. 


THE CIGAR STORE PUBLISHING CO., 
Telephone, 3707 Cortlandt. 50 Times Building, New York. 
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Mr. Dealer, you can increase your Pe by 


Increase Your «ting the BANQUET HALL LITTLE CIGAR. 


We are absolutely sure about that. - Lots 
of dealers are doing it now, and right now is the 
Profits * ¢ ¢ ¢ * time for you to commence. . 

We are advertising it extensively, and distributing large numbers of sample 
boxes by mail. 

It is an excellent little cigar with a Havana filler. 

It sells on its high merits. 

It sells because of its popular price—ten for ten cents. 

It sells because of the neat, convenient way in which it is packed. 

The handsome tin boxes each hold ten cigars. They are about three and one- 
half inches square, and less than three-eighths of an inch thick—just right to 
earry in the pocket. 

Put a stack of these attractive boxes on your show-case and lots of your 
regular customers will buy them in addition to the cigars they buy regularly. 
And they will smoke more because these are just the ‘‘in between times’’ short 
smokes that they are now getting along without. 

There is a good, liberal profit on BANQUET HALLS. 


Write to us about them. M. Foster & Co., Makers, 
1059-1063 Third Avenue, New York City, 


Piease mention THE C1igaR STC R2? MAGAZINE. 
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DO MEN SMOKE LESS IN SUMMER? 


HETHER man smokes as 

p much and as frequently in 

hot weather as in cold is a 
question, the answer to which is 
hard todetermine. Theimpression 
is general that less tobacco is con- 
sumed as the weather grows hotter, 
and it is backed up by the tangible 
fact that the sales of cigar dealers 
fall off during the summer months. 
That, however, may be accounted 
for by the absence of many steady 
customers from their regular city 
haunts throughout the torrid term. 

Medical men say that invigorat- 
ing weather accelerates the inclina- 
tion to smoke, while the opposite 
condition, due to intense heat, has 
the reverse effect. In substan- 
tiation the doctors argue that a 
parched mouth cannot enjoy the 
smoke of tobacco as well as when it 
is in its normal moist condition. Ia- 
tense, steady heat, such as has pre- 
vailed of late, is debilitating and 
makes everybody languid. Asa 
man’s physicalcondition is believed 
to control the extent of his smoking, 
the presumption that he eases up in 
hot weather is justified. It is not 
surprising. therefore, that the deal- 
ers sell less tobacco in its various 
forms in the summer than in the 
other seasons. 

Ask the individual smoker, and 
in most cases he cannot tell you 
whether he smokes more in winter 
than in summer. The indulgence 
isa habit with most taen, who light 
a cigar or a cigarette when they 
want one, but do not keep track of 
the number they smoke in a day. 


The methodical man knows, how- 
ever, but he is the exception. He 
will tell you that he smokes one ci- 
gar after dinner, or one cigar after 
each meal, and it makes no differ- 
ence what the weather may be like, 
he smokes no less, no more 

Another class of men smoke only 
occasionally, and the effect of the 
varying seasons would make practi- 
cally no difference. Another class 
never buys a cigar; these are just 
as ready to accept one when the 
mercury is kicking the roof off the 
thermometer tube as when the ici- 
cles are dangling from the roof tops. 
It is by the big army of steady 
smokestacks that the influence of 
weather conditions must be judged 
—the chaps who value their break- 
fast only because that meal Jeads to 
a smoke, and who keep puffing 
away throughout the day and even- 
ing until bedtime. Do they, the 
real thing it: smokers, smoke less 
in the summer than in cool weather ? 
Some say yes and others no. Many 
average about the same number of 
cigars per day no matter what the 
weather may be. One inveterate 
old smoker says: 

‘*T smoke before meals because I 
am hungry, and after meals because 
Iam not hungry. When it is hot I 
smoke to get cool, and when it is 
cold I smoke to get warm. I smoke 
between times because I feel that 
there is something wrong when I 
am not smoking.”’ 

Try the finger stained cigarette 
fiend; ask him in which season he 
smokes most, and he will tell you 
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in summer. ‘‘ Because I.am out of 
doors so much in the warm weather 
I get more opportunities to enjoy 
the dear little things in summer 
than in the winter, when I have to 
stay iv the house, don’t you know.”’ 

With some constitutions smoking 
has a greater effect upon the system 
when the weather is hot than at 
other times, and, naturally, such 
men modify their use of tobacco ac- 
cordingly. /Asthe stomach is weak 
or strong, light or heavy food is 
chosen. With heavy or rich food 
the appetite for tobacco is greater, 
and with light food less. All things 
considered, it may be said definitely 
that the habitual, regular smoker 
does not vary his tobacco rations 
much throughout the changing sea- 
sons, and that the occasional smok- 
er consumes less tobacco in summer 
than in winter. 

A local dealer, in discussing the 
subject, says: ‘‘ Tobacco is the most 
sensitive thing in the world, and 
must always be handled with care 
and consideration. You can spoil 
the best cigar ever made by light- 
ing itfrom the flame of a smoky 
lamp or gas jet. The best tobacco 
you can buy loses its fine taste after 
you have eaten onions. 

‘In order that tobacco of the fine 
Havana variety may have that body 
and aromatic perfume which are its 
distinguishing characteristics, it 
must be cut ripe and cured where it 
was raised. It requires a steady 
heat of 100 degrees during the pro- 
cess of curing to develop the flavor 
and color. Such a steady tempera- 
ture prevails in Cuba—it is un- 
known in this country. During 
the insurrection tobacco growing 
was carried on in the hills of the 
Havana and Pinar del Rio provinces, ' 
where it could, in a measure, escape 
the notice of both Spaniards and in- 
surgents. But toward harvesting 
time, owing to the increased vigi- 
lance of the hostile parties, the in- 
dustry became extremely hazard- 
ous, and the tobacco was, therefore, 
picked green, and, sent to this coun- 
try to be cured. 


“The result was at once apparent 
to the eye and taste. Instead of 
coloring in beautiful chocolate or 
coffee browns, the tobacco dried a 
yellow and sickly green in streaks 
and spots. Look at any of the 
Havana cigars now on sale, even 
those of the better quality, and es- 
pecially the milder brands, and you 
will see the significant green 
streaks. 

“Cigars will be better this sea- 
son, perhaps. With peace in the 
land of Cuba, growers there have 
been able to go back to the proper 
method of curing, and the former 
quality of the product will be se- 
cured. The present year has been 
unusually favorable for tobacco, and 
the crop, although somewhat short, 
isa fine one. The quality of a crop 
of Havana tobacco depends upon 
the relative amount of sun and rain 
during the season. Too much rain 
makes a poor crop. The water 
washes away a large part of the nic- 
otine and aromatic juices in the 
leaves, and the cured tobacco is cor- 
respondingly weak and lacking in 
flaver. An expert can tell simply 
by looking at the leaf whether the 
season has been excessively wet or 
not. 

“Tobacco raised in a very wet 
season is thin in texture and of a 
smooth surface, while that raised 
in a normal or favorable season is 
thick and has a velvety appearance. 
This velvety appearance in fine 
Havana tobacco, by the way, is said 
to be caused by the fine sand which 
is absorbed by the plants.’’ 


A woman who attended a prize- 
fight in New York the other night 
disguised as a man was detected by 
her manner of holding her cigar 
and was promptly ejected. The 
managers of the fight were deter- 
mined to have perfect order and de- 
corum, and would not tolerate the 
presence of any person who held a 
cigar awkwardly. 


THE CIGAR STORE MAGAZINE, 
$1 a year—1000 labels. 





THE CIGAR STORE MAGAZINE. 5 


Continental’s Troubles, 


TTORNEY-GENERAL MONNETT, 
of Ohio, a man money can- 
not buy nor swerve from the 

path of duty, has brought a suit in 
ouster in the Supreme Court of the 
- Buckeye State, which in its effect 
will be of sweeping importance. It 
is the right of the Continental To- 
bacco Co., of New Jersey and New 
York, to do business in that State 
with double stock qualifications 
where but a single stock liability 
exists. Mr. Monnett seeks to re- 
voke the Continental’s charter and 
drive itfrom the State, and it is 
said that W. W. Fuller, the attor- 
ney for the combine, has stated that 
the Paul J. Sorg plant in Middle- 
town, the only property of the Trust 
in Ohio, could be easily removed to 
St. Louis, and that this would 
probably be done if the Attorney- 
General’s fight was continued. He 
says further that it would be more 
profitable to have the plant there 
anyway, and that the company did 
not care to undertake a long litiga- 
tion with the State as to whether it 
can operate there or not. Mr. Mon- 
nett, in his petition, also says the 
Continental Co. is a trust, and is 
operating in violation of the Valen- 
tine-Stewart anti-trust law. 

There is also other trouble in the 
camp of the Continental Co., dis- 
closures having been made that 
members of the Board of Directors 
are at loggerheads, and that the 
officers are worrying over the keen 
competition being put up by the 
smaller independent manufacturers. 
With the absorption of the Liggett 
& Myers plant it was officially an- 
nounced that the deal completed 
the trust’s monopoly, but since then 
the independent concerns through- 
out the country have increased their 
output, some doubling it, and the 
outside manufacturers now report a 
better business than they have ever 
before enjoyed, all of which goes to 
worry the Kings of the Tobacco 
Trade. Several of the Continen- 
tal’s directorsthreaten to resign and 


there is general dissatisfaction—a 
fact which threatens to result in a 
huge financial explosion. 

It has been reported time and 
again that two of the directors of 
the Trust are on the verge of re- 
signing and that they declare them- 
selves ready to start out with new 
competition, but this report can 
hardly be true, as each and every 
director of the Continental, when 
selling out, expressly agreed in 
legal form not to again engage in 
the manufacture of tobacco for five 
years. 

Harrison I. Drummond, the Pres- 
ident of the Drummond branch be- 
fore it sold out, and later elected 
Vice-President of the Continental 
Co., has resigned, giving as his 
reason that the man holding this 
position must necessarily live in 
New York, and that he could not 
do this, desiring to continue his 
residence in St. Louis. But, rumor 
has it that Mr. Drummond and 
King Duke could not agree, and 
that the former, as a consequence, 
stepped down and out, being suc- 
ceeded by C. E. Halliwell, Presi- 
kent of the Liggett & Myers branch. 
It is admitted by parties ‘‘ on the 
inside’’ that Drummond was “ the 
head’’ of this great company, un- 
derstanding the plug business much 
better than Duke, of cigarette fame, 
and that his retirement is a serious 
rupture. 

D. A. Kellar, secretary of this 
powerful company. has also re- . 
signed. Geo. D. Finlay, auditor, 
has thrown up his job, and the latest 
to come forward with his resigna- 
tion is Pierre Lorillard, Jr., as Presi- 
dent of the branch bearing his 
name. Mr. Lorillard, however, re- 
tains the position of treasurer of 
the Continental. 


One dollar invested in a year’s 
subscription to THE CIGAR STORE 
MAGAZINE will pay you better than 
$500 in any savings bank in the 
country. Besides, it will help you 
put $500 in the bank. 
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In The Retail Stores. 


T this season of the year, when 
Ft the mercury is playing around 
the nineties, and Old Sol try- 
ing to score a century, business 
naturally falls off in the retail cigar 
and tobacco, as well as other lines. 
The rush for the country, the 
mountain and seashore resorts, has 
begun and the retailer must do as 
best he can until September, when 
things will again resume their nor- 
mal state. ‘‘During June, July 
and August we might as well close 
our doors,’ said a prominent up- 
town dealer who has a very high- 
class patronage, the other day, “‘for 
about two-thirds of our customers 
get out of the city when the hot 
weather begins and we see them no 
more until Fall; it wouldn’t be so 
bad if they would buy enough to 
last them during their absence, but 
they don’t.’’ 


«43 


Frisch & Co., ‘‘Greater New 
York’s greatest cigar house,’’ are 
experiencing a lively demand for 
the Geo. W. Childs cigar, which 
has been their leader for several 


- years. ElSymphonie, Los Nobias, 
Captain Marryatt, El Belmont, 
American Inventors and Jackson 
Square are other good selling 
brands, and they feel no ill effects 
of the beginning of the hot weather 
season. 
«><> 


L. Arnold, of 1326 Third Ave. 
and also 11th St. and Lenox Ave., 
has opened a down town store 
at 85 Beaver St., placing his brother 
in charge of the new branch. A 
nice trade is being built up in this 
busy section of the city, in private 
brands particularly. A line of im- 
ported and Key West goods is car- 
ried in stock and every courtesy 
within the means of the man behind 
the counter is shown their custom- 
ers, which will go far toward es- 
tablishing a well-paying and pros- 
. perous business out of the now new 
venture. 


B. Simpson, the proprietor of the 
stand in the Bennett Building on. 
Nassau St., tells me that business at 
his new stand in the St. Paul Build- 
ing, which was opened on June 5th, 
is far above the most sanguine ex- 
pectations and will prove to be one 
of the best stands in the city. Mr. . 
Leo. H. Lehman, well-known for 20. 
years in the downtown district, is 
in charge and is building up a very 
nice high-class trade. The im- 
ported line carried consists of all 
the popular brands and sizes. Gar- 
cia & Vega’s and Pohalski’s goods 
are the leaders in clear Havana, 
while the seed and Havana demand 
is for E. M. Schwarz & Co.’s and 
S. G. Brown’s brands. All the 
popular nickel goods are sold—the 
Cremo, Childs, Lillian Russell, etc. 
A splendid business is also being 
done in cigarettes; the imported 
leaders being Notaras and Egyptian 
Deities, 

Ca~s 

One of the prettiest little stores I 
have run across on the East side of 
Broadway, downtown, is that at 
1 William St., which is conducted 
on the most up-to-date methods by 
G. F. Lanz, a courteous gentleman 
who has hosts of customers in that 
section. The appearance of this. 
store is very inviting and on the 
inside a very large and varied stock 
of cigars, etc., greets the eye and 
a selection is easily made. . The 
imported goods receiving most at- 
tention are Garcia’s and Eden’s, 
although several other manufactur- 
ers are represented. The Key West 
leaders are Wasserman’s different 
brands and Ybor-Manrara’s Prin- 
Cipe de Gales. 


«<3 


Julius Ballenberg, who has been 
located at 59 W. 42d St., for nearly 
14 years, is making a strong push 
on Ballenberg’s Superior Smoking 
Mixture with very satisfactory re- 
sults. It is packed-in 2, 4 and 8 
oz. tins with a moistener in the top, 
very attractively gotten up and a 
winner. He also makes Sun Cured. 
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Flake Cut, put up in 1-2 and 1 lb. 
glass jars and 1-4 lb. tins, and re- 
ports the sale gradually growing 
larger. His line of imported and 
domestic cigars is as complete as is 
usually found and trade reported 
first rate. His store is a depot for 
Health Cigars, which have now 
caught on in good shape and go 
well. 
Cas 
The B BB in a diamond pipes, 
made by Adolph Frankau & Co., 
London, Eng., are certainly good 
sellers, if I am to judge by the busi- 
ness being done in them by J. 
Rosenthal, the retailer at 48 Nassau 
St., who is an agent of this English 
pipe house. English smoking mix- 
tures, made by W. D. & H. O. 
Wills, are also rapid sellers to high- 
‘class customers, Capstan being the 
favorite. Mr. Rosenthal is now 
making a specialty of Rosenthal’s 
Superior Smoking Mixture, a brand 
made for his exclusive distribution 
cand which is selling on its merits. 
His line of cigars does not suffer for 
‘want Of attention, but at a glance 
‘it can be seen what it is composed 
of—such high-class goods as Gar- 
cia’s in imported, Gato’s in Key 
West, and hundreds of others, in- 
cluding the widely-advertised five- 
centers. 
e-> 
Joseph G. Stone, the cigarist in 
‘the German-American Building 56, 
Liberty St., since he has removed 
his stand across the hallway, is do- 
‘ing a larger business than before, in 
‘view of the fact that now his cases 
and stock can be seen both from 
‘tthe Nassau St., as well as the 
Liberty St. entrance. For a com- 
- paratively small stand Mr. Stone 
«atries an exceptionally complete 
line of imported, Havana and do- 
mestic cigars, tobacco, etc., making 
use of every available inch of space 
he possesses. 
| <> ) 
S. Abrahams’ store, 50 E. 42d 
St., immediately opposite the main 
entrance to the Grand Central Sta- 


tion, can well be termed ‘‘ New 
York’s biggest, busiest and finest 
retail store.’’ I stood there the 
other day, only a few moments— 
long enough to get a word or two 
in edgeways to Charlie Abrahams, 
the able assistant to his father— 
and to say that I was surprised that 
such a big business could be done 
in so short a while is putting it 
mildly. The time was about 4 P. M. 
and business was by no means rush- 
ing, being only a sample of the 
steady stream of patrons which 
throng the store from early morn. 
Everything a smoker wants, froma 
stogie to the highest-priced cigar, 
hecan find here, though the bulk of 
the business done is in the highest- 
class goods. ' 
Le | 

Oscar S. Veit & Co., who opened 
their new stand at 296 Broadway 
seven weeks ago, have sold over 
$750 worth of cigars, in box lots, 
between Leonard and Chambers 
Sts., during that time. A specialty 
is made of Bondy & Lederer’s seed 
and Havana goods, also Stellaveita, © 
a private brand made in 12 sizes, 
which is popular beyond question. 
Mr. Veit, who is a hustling road 
representative of Bondy & Lederer, 
is now on a trip South pushing 
Lord Rosebery. Veit & Co. are 
sole N. Y. distributors for this 
brand, and in it they have a prize. 


es9 


The stock of Frank J. Briggs, Jr., 
whose store is at 1991 Broadway, is 
composed of such well-known 
brands as Robert Burns, Mi Favor- 
ita, Hoffman House Bouquet and 
Century in the roc. line, and Geo. 
L. Storm’s Fearless and Miller’s 
Grumbler in 5-centers, of which he 
is selling many. His efforts to 
please are appreciated by \the resi- 
dents of upper Broadway and his 
stock is as complete as can be found 
in the neighborhood of 67th St., and 
his business continues very good. 

«rsd 


Decker & St. John, whose hand- 
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some store at Madison Ave. and 
42d St. cannot fail to attract atten- 
tion, command a very high class res- 
ident trade and keep in stock an ex- 
cellent imported line, there being 
Carolinas, Beaconsfield’s, Rosa de 
Santiago, Golden Eagle’s, Garcia’s, 
Eden’s, Clay’s and Bock’s. They 
are also selling many Angelas, a 
private brand retailing at 3 for 25c. 
and up, according to size. In nickel 
goods Seidenberg’s are the foremost 
sellers. An excellent line of Beck- 
er’s pipes is carried, as well as cases 
fullof popular smoking mixtures, 
Cameron’s goods leading the bunch, 
closely followed by R. A. Patter- 
son’s Lucky Strike. 
ess 
H. Banse has sold his store at 68 
Broad St. and re-opened at 1559 
Broadway, where he is pushing 
private brands exclusively, his 
leader being El Primero. Though 
the location is not such an excellent 
one, Mr. Banse is gradually build- 
ing up a trade on the high merits of 
his goods, which will offset the 
location. 
| <> | 
Eichler Bros., of 185 Greenwich 
St., have purchased the store at 271 
Greenwich, and will continue this 
business in connection with their 
old store. The same brands will be 
handled, a push being made on 
their own brands. These gentle- 
men, being experienced and capa- 
ble, will quickly build up their new 
acquisition, the difference in receipts 
_ being already perceptible. 
«~-3 
H. C. Somers, late of the Hoffman 
House and Hotel Manhattan cigar 
departments, opened a store at 28 
Beaver St. nine weeks ago, and he 
says business has increased every 
week since he opened his doors. 
Mr. Somers has a store that has a 
bad name, but this fact is no bar to 
his good business, and he is fast re- 
deeming the bad reputation of the 
number. His line comprises the 
products of Bernard Stahl & Co., 
New York & Havana Cigar Co., 


Acker, Merrall & Condit and man 
others. A good run is made oY 
Baum’s 5-centers, as well as Schna- 
si’s, Nile’s, and Terror Egyptian 
cigarettes. 
«<3 

At many of the down-town stores 
the general run of business seems to 
be better than at this period for two 
years past. Especially may this be 
said of C. H. Emerson, the cigar- 
man at 74 Barclay St., whose busi- 
ness continues well up to the winter 
standard on Gato’s, F. Garcia & 
Bros., Garcia & Vega’s and [o- 
rente’s high-grade clear Havanas. 
“Clear Havana 5”’ and ‘Clear 
Havanas 4 for 25c ,’’ private brands, 
are the favorite smoke by his seed 
and Havana patrons. A full line of 
outside nickel brands are sold, as 
well as the general run of smoking 
and cigarettes. 

| <> | 


Geo. F. Halleran continues his 
push on Bustillo Bros. & Diaz’s 
Albino at 1017 6th Ave., and has 
no fault to find with the business 
he is doing. Regensburg’s Ameri- 
can, Stachelberg’s La Fama and 
Central, his leading private brand, 
are also good sellers and favorites 
with his patrons, which -are num- 
bered by the score. 

Ca~s 

Anyone with half an eye can see 
that Edmund Andkewich, proprie- 
tor of the cigar stand in the Tribune 
Building, has absolutely no cause 
to complain of poor business. His 
leader and the most popular smoke 
by the many persons in business in 
this big newspaper building is a 5c. 
brand, Grand Union, made by Har- 
burger, Homan & Co., and he 
braces it up with a nice line of 
higher priced goods, among which 
I saw Perez’s Tuval, the roc. leader, 
Gato’s in several sizes, Ybor-Man- 
rarra’s Principe de Gales and others 
too numerous to mention. 


Brandon Bros., of Merrill, have 
opened a retail store at Lakeview, 
Ore. 





THE CIGAR STORE MAGAZINE. gy 


New Brands and Packings. 


2)LD ENGLISH CURVE-CUT 
smoking tobacco is a late emi- 

nation from the American To- 
bacco Co. The package is a curved 
tin box (two sizes—one for the vest, 
the other for the coat pocket), the 
tobacco being divided into small 
cuts, one cut being a pipeful, there- 
fore doing away with the unavoid- 
able waste experienced in handling 
the ordinary cumbersome smoking 
package. 

John W. Merriam & Co., New 
York, being now permanently set- 
tled in excellent quarters on Maiden 
Lane, are gradually bringing out 
brands which have been under con- 
sideration for some time. and the 
reception invariably tendered the 
goods is very encouraging. ‘‘ Mer- 
riam’s Corner’’ is their newest 
brand, having just been placed on 
the market. The labelis a handsome 
facsimile of ‘‘ Merriam’s Corner,’’ 
near Concord, Mass., where the 
first blood of the Revolutionary 
War was shed in defense of Ameri- 
can liberty, the British troops re- 
turning from the Old North Bridge, 
being attacked in flank by the imen 
of Concord and neighboring towns 
and driven under a hot fire to 
Charlestown. on that memorable 
April 18, 1775, immediately after 
the famous midnight ride of Paul 
Revere. This is a high-grade. clear 
Havana cigar, thoroughly in keep- 
ing with the other Merriam goods. 

““Saw Log’’ is a new brand of 
twist put on the market by the 
Progress Tobacco Works, New Al- 
bany, Ind. This is a new company 
which has started out very auspi- 
ciously, and who will make an ex- 
ceedingly strong bid for their share 
of the business of the Middle West, 
where most of the twist manufac- 
tured is consumed. 

The Lone Jack Cigarette Co., 
Lynchburg, Va., originators of 
‘* Anti-Trust ’’ (Registered) as a 
brand name, has transferred the 
same to T. J. Dunn & Co., Phila- 
delphia, who are putting out a 


high grade cigar under this name, 
which is meeting with much praise. 
The words anti-trust are much 
sought after as a brand name by 
manufacturers working in opposi- 
tion to trusts, and have much 
weight with the consumer, who is 
now beginning to realize the ruin- 
ous effects of the trust’s workings. 


Reported Purchase by the A. T. Co. 


T was rumored last month that 
(3 the American Tobacco Co. had 
purchased the great cigarette 
manufacturing plant of Muria Bros. 
& Co., Kyoto, Japan, represented in 
this country by Sajiro Tateish. The 
Muria plant is the largest in Japan, 
the workings of which the A. T. Co. 
has watched with an eagle eye for 
some time. Capt. E. J, Parish, of 
Durham, N. C., recently sent to - 
Japan by thetrust at a salary of 
$15,000 per year, it is surmised,con- 
summated the deal. Not satisfied 
with a monopoly of the American 
cigarette business, it seems the 
Trust wants the whole world, and 
having secured the MuriaCo., are 
its desires gratified? The cigarettes 
made in Japan are composed of 
tobacco grown in Virginia and North 
Carolina, where the Trust gets its 
tobacco, and the two companies have 
been competitive bidders on desir- 
able grades fora longtime. Com- 
petition will now be less, leaving 
Great Britain as a foreign compet- 
itor for Southern brights. 


Jeweler—‘‘ The first time you 
brought this watchin here to be re- 
paired it was in a gold case. The 
second time it was in a silver case, 
and now it’s in a brass case.’’ Cus- 
tomer—‘: Yes; circumstances alter 
cases.’ — 7ime. 


‘* Here, take this two cents.”’ 

‘* What for?’”’ 

‘“Take it, I say! There, now 
go buy yourself a better cigar than 
that you’re smoking.— Somerville 
Journal. 
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WINDOW DRESSING DEPARTMENT. 


tobacco should understand 
his own particular window 
better than anyone else, and our 
suggestions are therefore given only 
in a general way, as it is, of course, 
impossible to arrange the same dis- 
play in a large, small, queerly 
shaped or poorly constructed win- 
dow. Make the best of it and care- 
fully think out what kind of a dis- 
play will best suit your window, as 
the matter is worthy of considera- 
ble more attention than is given it 
by the average retailer. The art of 
window dressing cannot be acquired 
in a moment ; it requires consider- 
ble time, close attention and careful 
study. But it will always pay you 
well for every minute given to it. 
> ) 
The half-tone illustration on the 
front cover of this’ issue of THE 
CIGAR STORE MAGAZINE is a re- 


JR" tobe retailer of cigars and 


production of the North window of 
the well known firm of Daniel 
Frank & Co., 232 Washington St., 
Boston, which shows a very hand- 
some and catchily dressed window. 
The centre is Barrister cigars in five 
sizes, surrounded by Upmanns, Car- 


olinas, Australias, Garcias, Con- 
stantias and Waldorf-Astorias ; the 
whole thing being tastefully ar- 
ranged and making an attractive 
and effective display from either 
side. This window is considerably 
larger than the average cigar store 
window, and in carrying out this 
display it was necessary to use 
nearly 20,000 cigars, a large stock 
for some cigar stores, to make the 
proper show. This is certainly one 
of the handsomest window displays 
seen in the Hub for many a day, 
and deserves special mention. 
Cax~s 

The glass in the window should 
be near the ground, as far forward 
as possible, being one large pane in 
preference to two or more, and it is 
always well to make the glass as 
large as your space will permit. 


Mirrors form a most attractive 
background for a window in most 
cases, as they concentrate the light,, 
sharpen the display and greatly in- 
crease the size of the window in ap- 
pearance, making same appear much 
larger than it really is. 
cn~s 


A. Lemlein & Co., 32 Warren St., 
in pushing the Speckled Beauty ci- 
gar made by Kerbs, Wertheim & 
Schiffer, are supplying retailers 
with an illuminated revolving ad- 
vertising novelty called a rotary- 
scope, which can be used in window 
or on counter. It consists of a pa- 
per cylinder, lithographed in many 
bright colors, inside of a glass and 
tin case, and is operated by the heat 
from a small kerosene lamp, which 
it completely covers. When in op- 
eration it certainly makes a hand- 
some and catchy display. 

case 


When you have two show win- 
dows it is always well to arrange or 
dress them in the same general 
style or manner, so that it may be 
seen at a glance that both windows 
belong to the same store. 

es 


The window on the Wall St. side 
of the Wilson Pharmacy, Broad- 
way and Wall St., was artistically 
dressed last month with Jenkinson 
stogies, many thousands of which 
are sold weekly in this busy corner 
store. The exhibit consisted of 
boxes of Ideal, Winner, and Stand- 
ard brands, backed ap by the litho- 
graphed posters which go with the 
goods, rising from the base of the 
window, close to the glass, to a 
distance of about 5 feet. 


His Pedigree. 
Miles—Young Trotter appears to 
possess a lot of good common horse 
sense. ‘ 
Giles—Well, why shouldn’t he? 


His father is a Trotter and his 
mother was a Trainor. 
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The Striking Girls. 


ORTY girls employed as cigar- 
RK ette packers in the Kimball 
branch of the A. T. Co., 
Rochester, N. Y., went on strike 
June 3d. The cause was a change 
in the system which necessitated 
extra work on the part of the pack- 
ers, who considered it as a direct 
cut in their wages. When it was 
explained that the change was 
made to simply modify the work 
and avoid mistakes, the girls de- 
cided to accept the situation and re- 
turned to work, being out only three 
days. 

In the P. Whitlock cheroot branch, 
Richmond, Va., the A. T. Co. had 
another strike to settle on June 22d, 
when 1,400 girls demanded an in- 
crease of 6 to 7 cents per 100 and 
the abolishment of a new rule 
which compelled the bunchmakers 
to make upan extra 4o bunches per 
day without extra pay. Upon being 
refused the increase asked the girls 
appointed a committee of ministers 
to wait on the Whitlocks and come 
to an agrement, if possible. The 
management refused to make the 
desired concessions, so many of 
the girls, after much deliberation, 
decided it would be best to return 
and work asthe factory dictated. 
So far, about 1,200 are back in their 
accustomed places, but they were 
not accepted asa body, the merits 
of each individual case being passed 
upon and a verbal promise of good 
behavior required. The leaders in 
the strike were not taken back and 
are at present doing all they can to 
get the girls who have returned to 
work to insist upon their demands 
and remain on strike until the fac- 
tory gives in. 

The third strike of the month, by 
far the most stubborn lot of girls, 
occurred at the factory of D. H.’ 
McAlpin & Co., Avenue D and roth 
St., on June 23d; thirty-five. girls 
and the same number of boys walked 
out, where they propose to remain 
until their pay is increased and their 
union recognized. The girls get $1 


for rolling Cupid Bouquet cigarettes 
and 45 cents for bunching, but they 
want roc more for the former and 5c 
for the latter. Col. E. A. McAlpin 
was at Hot Springs, Va., when the 
strike occurred, but hastened home 
upon being advised of the situation. 
He has since been ir consultation 
with a committee representing the 
strikers, but atthe time of going to 
press no agreement had been reach- 
ed. The girls are still doing picket 
duty around the factory and theend 
not in sight. 


With the Manufacturers. 


ce] OSE M. DIAZ, of Bustillo Bros. 
5] & Diaz, New York and Tampa, 

after calling on their customers 
from New York to ’Frisco and then 
jumping from Oregon to the factory 
in Tampa, is back at local head- 
quarters. While he was in Tampa 
a meeting of the members of the 
firm was held and as a result a fac- 
tory is to be opened in Havana on 
July 1st. One of the partners will 
have charge of the third factory. 
Henry the Fourth, the leader brand 
of this house, goes as well as ever—a 
lot in a few words. 


Ca~s 


Up at the factory of E. M. 
Schwarz & Co. is a scene of activ- 
ity. ‘‘We are busy,’’ I was told’ 
the other day when I dropped in to 
see them, and a glance at the pile 
of letters and orders just opened 
was satisfactory proof. American 
Inventors, claimed and which un- 
doubtedly is, one of the best seed 
and Havana cigars on the market, 
is in the front seat of the band 
wagon, and the other brands are 
all surging forward under a heavy 
fire of orders from dealers, particu- 
larly those in the West. The New 
York City trade should also be 
mentioned here, being exception- 
ally good and improving. 

. eva 

Illoway, Werner & Co.’s Her~ 
bert Spencer, widely aud favorably 
known by lovers of a first-class 
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smoke. is keeping the factory run- 
ning at full speed to ship promptly 
—an invariable rule of this firm. 
They are doing some paying adver- 
tising of the different brands by 
way of novelties, etc., and when it 
comes to doing a good business will 
always be found among the fore- 
most. 
ca~> 


The people of Amityville, L I., 
have pledged the sum of $4,000 to 
the Joseph Kraus Co., of 84th St. 
and 2d Ave., New York, as an in- 
ducement to the company to locate 
in that village. Though the com- 
pany has not yet definitely decided 
to remove their plant to that sec- 
tion, it is highly probable they will 
do soin the near future, where their 
business will be facilitated toa great 
extent. La Cubina and the Philip- 
pine Governor of this house con- 
tinue to grow in popularity and 
new territory is being invaded with 
very satisfactory results. 

ca~. 


Mr. Ferdinand Hirsch, President 
ot the Ferdinand Hirsch Co., the 
American agent of Henry Clay and 
Bock & Co., and the possible United 
States Tobacco Commissioner to the 
Paris Exposition, sailed on the 
steamer Kaiser Wilhelm der Grosse 
on June 6th for Germany, where 
he will spend his vacation. 

Cax~,> 


Mr Simon Ottenberg, of S. Ot- 
tenberg & Bros., has gone to Eu- 
rope to stay several months. At 
the factory on 2d Ave. everything 
is running with a vim seldom ex- 
celled by cigar manufacturers. The 
Chauncey M. Depew and Hazel 
Kirke brands are enjoying larger 
sales than ever and the same may 
be saidof the Girl from Paris and 
Principe Alfonzo. The attractive 
poster advertising inaugurated some 
time ago is booming the sale of the 
Hazel Kirke and new accounts are 
the order of the day. | 

«<9 

Among the out of the ordinary 

cigar advertisements seen on the 


streets of New York last month 
was the high stilt-walker, who is 
doing effective work for Harburger, 
Homan & Co.’s Geo. W. Childs. 
Two Rubes, employed by S. Hern- 
sheim, Bros. & Co., who have been 
doing the Central Western cities, 
also struck Gotham last month and 
furnished amusement for the crowds 
by falling on the street car fenders, 
etc. Edward B. Rankin and wife, 
of Terre Haute, Ind, are the par- 
ties impersonating the hayseeders, 
and their get-up is excellent, they 
appearing as the genuine article, 
rather than two intelligent persons. 
The Jackson Square cigar was 
painted on the fan carried by Mrs. 
Rankin. 
«<3 
In Boston nearly everybody knows 
of the La Integridad brand made by 
Charles S. Morris & Co., of New 
York. This brand is a favorite 
with Bostonians and the sale is very 
large in that section. An electric 
carriage advertising it is now whiz- 
zing through the streets of the Hub, 
and Goldsmith, Silver & Co. are 
continually calling for more cigars 
with which to supply the demand 
thus created. Jacobs & Co. are also 
doing a good business with their 
Havana Seconds, which sell to the 
trade at $35.00, packed 100 to the 
box. 
en~> 
Though business may be falling 
off in most lines and with most 
houses. this can hardly be said of 
A. E. Farmer & Co., the sole dis- 
tributors of the Athos brand of 
clear Havana cigars. Made in 42 
sizes, ranging from $50 to $180, 
dealers put in several sizes and the 
high quality of the cigars create 
the demand--and Farmer does the 
rest. 
eas 
Banquet Hall little cigars con- 
tinue to take the lead in large sales at 
the factory of M. Foster & Co. The 
popular price at which this smoke 
is sold—1o for 10 cents—and the 
high merits of the goods, coupled 
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with the extensive advertising be 
ing done by the manufacturers, are 
great advantages to the retailer who 
keeps the brand in stock, and no 
trouble is experienced in selling, 
for the smoker readily recognizes it 
as without a peer. 
Ca~, 

A. Zoniades & Co., manufactur- 
ers of Egyptian cigarettes, at 128 
Pearl St., are pushed to the factory 
limit turning out their Egyptian 
Empress brand in sizes Nos 1, 2 3, 
which retail at 25, 20 and 15¢c. re- 
spectively. Mahalla is also enjoy- 
ing a large sale, selling at roc. 
Z. & Co. import their tobacco di- 
rect and blend it themselves in their 
factory, accountable for the wide 
sale and high praise heard of their 
brands. 

«--s3 

A Lemlein & Co. have taken the 
agency for El Modelo and Corine, 
made by the Cuban American Mfg. 
Co., and are making a strong push 
with these and other high-grade 
goods for the better class of trade. 
Business for June has been excep- 
tionally good at their new store 32 
Warren St., and it may be of inter. 
est to mention that their old store 
on 3d Ave. above 125th St. will be 
continued as heretofore for the con- 
venience of their Harlem patrons. 
They are making a special push on 
Speckled Beauty, the leading 5c. 
cigar made bv Kerbs, Wertheim & 
Schiffer, of which they are the dis- 
tributors. 

Cax~D 


The American Tobacco Company 
has declared the regular quarterly 
dividend of 2 per cent. on its pre- 
ferred stock and 1 1-2 per cent. on its 
common stock, payable August rst. 
Books close July 17th and reopen 
August 2d. 

«<3 

Louis Ash & Co., makers of the 
well-known Gretchen cigar, have 
launched a new brand‘ called King 
Duncan. Like the Gretchen, it is a 
high-grade cigar made of selected 
stock and sells at 10c. Ash & Co. 


are rushed with orders for their 
many brands and there is no let up 
in requests for immediate shipments 
by dealers in every section where 
their cigars are known, which 
means the whole country. 


, <> | 


Salvador Rodriguez, of Charles 
the Great fame, has moved his 
offices from 34 South St. to 187 
Pearl, where everything is much 
more convenient and the growing 
business of the factory greatly facil- 
itated. Mike Rosenfeld, who trav- 
erses the Western territory with 
Charles the Great under his arm, is 
doing good work for his house, as 
also is genial Tom Nolan, who looks 
after local customers 

| <> | 


The Health Tobacco Co. has de- 
clared a semi-annual dividend of 3 
per cent. This is the company’s 
first dividend and is proof positive 
that Health cigars are selling fast 
and that rendering nicotine harmless 
in cigars by neutralizing, a process 
long used in connection with cigars 
in Germany, was a success from the 
start. Agencies for Health cigars 
have been pretty well established 
throughout the country and dealers 
are sending in duplicate orders very 
fast These cigars are made of the 
finest Havana and domestic tobacco 
by skilled workmen, are hand- 
somely packed and quickly win the 
good graces of the smoker. 


A Profitable Investment. 


Send u: one of your business cards 
or cigar bags and let us make up 
1,000 Gummed Labels (stickers) for 
you, and send you THE CIGAR 
STORE MAGAZINE for one year. 
All for $1—the best investment you 
can possibly make, and you'll say 


* so too, inside of three months. 


‘‘Did you know that we Ameri- 
cans use about five billion cigars a 
year?”’ 

‘‘Haven’t one of ’em to spare, 
have you?’’—JN. Y. Journal. 





THE CIGAR STORE MAGAZINE, 


Smoking of Bad Cigars. 


>) EW YORK used to turn pale 
1) when the wind was from the 
East’and took in the Hun- 

ter’s Point oil refineries on the way 
cityward, or when it came from 
a more Southerly quarter and ar- 
rived laden with a choice assortment 
of odors from the bone boiling es- 
tablishments of Barren Island. Of 
late these aerial nuisances have 
been less noticeable, not that New 
York is non-recipient of suburban 
favors, but that we have troubles of 
our own that cause us to forget the 
comparatively trifling ills from out- 
lying points. The fact is that since 


the open car has been established in ° 


New York and halt the riding pub: 
lic has been thoroughly fumigated 
by the shockingly bad cigars smoked 
by the other half, Hunter’s Point 
and Barren Island aren’t in it as 
producers of foul smells. 

What has got into the American 
smoker, anyhow? He used to pride 
himself On the excellence of his ci- 
gar and its delicate aroma. Now 
he seems to smoke ‘“‘any old thing,’ 
and so long as.he can light one end 
of it and half swallow the other he 
goes on his malodorous way rejoic- 
ing. Ladies are half suffocated on 
the open cars, where smoking is 
permitted, by the fumes of what 
may well be called ‘‘weeds,’’ and 
would-be non-smokers aboard are 
obliged to light up something ter- 
rible of their own to kill off the 
smoke attack of their neighbors. In 
defense of their awful doings smok- 
ers complain, with more or less 
truth, that it isimpossible nowadays 
to get good tobacco except at all 
but prohibitive prices—at least in 
cigars. 

Thus soliloquizes the New York 
Herald in its editorial columns, 
closing with the sentence, ‘‘by all 
means, if it will lessen the present 
evils begotten of bad cigavs, let us 
become a nation of pipe smokers 
like our English cousins.”’ 

While there is more truth than 
fiction in the Hera/d's plea, still the 


‘tain Tazewell intimately. 


writer of the article could have been 
better informed as to the price of 
good cigars. Admitting that cigars 
have advanced somewhat in price, 
occasioned by the Cuban insurrec- 
tion and rebellion, the war tax, and 
many minor drawbacks, they have 
not risen as much in price as the 
Herald would lead us to believe. 
Were the finest clear Havana cigars 
5c. each some people would persist 
in having a ‘‘two-fer.’’ And just 
so in all lines—there is more of the 
commoner stuff used than the best. 
The Havana and Key West fac- 
tories are indeed few when com- 
pared to the number of manufac- 
turers throughout the country 
making low-priced goods for which 
there is always a demand—a demand 
that will never cease. Until the 
users of the weed learn to know a 
good cigar (there are hundreds of 
them advertised in various ways) 
we will have to combat the evil and 
put up as best we can with the ob- 
noxious use of what may rightly be 
termed ‘‘cabbage leaf.’’ 


Maj. Ginter’s Generosity. 


The late Maj. Lewis Ginter of 
Richmond, Va., of cigarette fame 
and millions, ascended in the ele- 


vator at No. 319 Broadway one 
day, a little while before his death, 
and said to the colored elevator boy, 
after the usual manner of a South- 
erner making the acquaintance of a 
darky: ‘‘I’ve seen you before. 
You come from Virginia, didn’t 
you? I’ve seen you in Richmond.’’ 
Proud of the attention, the boy re- 
plied: ‘‘ Yas, sah; I cum ’fum Taze- 
well County ; de Tazewells owned 
my fokes ’fo de wah; I’se been in 
Richmun many er time, en I sorter 
ricollecs you, sah.’’ ‘‘I knew Cap- 
What’s 
your first name?’’ ‘‘ William, sah, 
William Tazewell.’’ ‘‘ Well, Wil- 
liam, when you come to Richmond 
call on me at the Hotel Jefferson 
and dine with me.’’ 

William could not sleep. At the 
earliest possible moment he pleaded 
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for a holiday and went to Rich- 
mond, straight to the Hotel Jeffer- 
Jefferson, one of the finest caravan- 
saries in the United States, where 
he presented to the clerk his card 
—‘'Mr. William Taewell, New 
York.’’ He was uncéremoniously 
sidetracked, but persistence finally 
secured a hearing, and the card was 
sent to Mr. Ginter’sroom. ‘‘Front.”’ 
returned with a message to the 
clerk: ‘‘Mr. Ginter says it’s all 
right. Give Willlam anything he 
wants in the house. Have a good 
dinner, with champagne, served in 
one of the private dining rooms.” 
William ate that dinner in solemn 
majesty. Mr. Ginter, of course, 
never appeared on the scene, but 
William didn’t think it strange at 
all. He hada ‘‘cullud gemman’”’ 
to wait on him, and he drank a 
quart of wine. Toward the end of 
the meal he became pompous and 
tyrannical, but Mr. Ginter sent 
down word to let him have a good 
time and go when he felt like it. 
William loves to tell of the day 
when he dined at the Jefferson with 
Mr. Ginter.—M. Y. Press. 


Sale of Jacobs’ Property. 


HE stock of Wm. M. Jacobs, 

i) the proprietor of Factory No. 
3741, 9th Dist. of Penn., 
consisting of about 400,000 pounds 
of leaf tobacco and 3,000,000 cigars, 
which was confiscated by the Gov- 
ernment upon the exposure of 
Jacobs’ bogue stamp scheme, was 
sold on June 16th, tobacco men 
from all the large Eastern and 
Southern cities being in attendance 
and bidding actively on desirable 
stock. Some of the cigars sold as 
low as $2, but the average price 
was about $4.50, others selling as 
high as $9, all being sold subject to 
the Internal Revenue stamp tax of 
$3.60 per M. The Siegel-Cooper 
Co., the large department store 
people, was a prominent buyer, as 
was also the Metropolitan Tob. 
Co. A lot of 77 cases of 1897 Ha- 
vana sold at 10 1-2c., and out of 


1,028 cases of leaf the highest price 
was 13 1-4c. for 1895 Havana Bs. 
The total amount derived from the 
sale was about $37,000, which the 
Government will use to partly re- 
coup the loss of $138,812, the 
amount of the fraud so far as is 
possible to estimate. And thus 
endeth the first chapter in the most 
gigantic and successful counterfeit- 
ing scheme this country has ever 
known. The next is the trial of 
the principals, which has been post- 
poned from time to time. 


A Thousand For One. 


You undoubtedly give away and 
sell a great many matches every 
year with cigars, cigarettes and to- 
bacco, and it’s ten to one that your 
name does not appear on the box; 
you therefore throw away an ex- 
cellent opportunity for advertising 
your business, which would cost 
you nothing and do you a great 
deal of good. You should stick a 
gummed label with your name and 
address on everything that goes out 
of your store, especially matches, 
which are used many times before 
the box is thrown away, and this 
will cost you nothing, for we will 
give you 1,000 gummed labels with 
a year’s subscription to THE CIGAR 
SToRE MAGAZINE, for only $1. 


An Expensive Smoke. 


A fascinating young woman en- 
tered the smoking compartment 
of atrain journeying from Vienna 
to Prague, and excused her pres- 
ence to the two commercial travel- 
ers she found there: by saying that 
she was a devotee of the weed. She 
offered her fellow travelers cigar- 
ettes, which threw them into deep 
slumbers. When they recovered 
the effects of the opium mixed with 
the tobacco, they found that their 

ketbooks, containing some hun- 
dreds of dollars, as well as their 
watches and other valuables were 
missing. 
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We repeat! Retailers, organize,— 
organize for your own good, and 
the time to organize is now. 





It is unwise to buy goods on 
credit, or to take alot of ‘‘ money 
makers’’ (for the manufacturers) 
on consignment. Pay as you go, 
taking advantage of all cash dis- 
counts, and goonly as you can pay. 
The most successful men in the 
trade buy for cash only. 





It’s asalesman’s business to sell 
goods and it makes no difference to 
him whether you may want his 
goods or not—he wants your order, 
and if you will allow him to he will 
convince you that you might as well 
close up shop if you don’t have his 
great ‘‘ Flim Flams”’ on sale. 





W. W. Fuller, attorney for the 
A. T. and Continental Co.’s, is re- 
ported as saying that the P. J. Sorg 
Co. is the only branch of the trust 
in the State of Ohio. What’s the 


matter with the Luhrman & Wil- 
bern Co., Cincinnati, recently in- 
corporated under the laws of New 
Jersey, with Josiah Brown and J. B. 
Cobb as directors, and which com- 
pany is now dictated to and run by 
Duke? 








You should have your name on 
your window and also on your 
goods; keep your store and stock 
clean; be polite and courteous to 
your customers, whether they want 
a postage stamp ora dollar Perfecto; 
ask the boys to not block up the door 
way; sell good goods at a fair profit; 
subscribe to THE CIGAR STORE 
MAGAZINE and you’ll make money. 





Will you kindly send us the names 
and addresses of your friends and 
acquaintances in the cigar and to- 
bacco business, as we are re-arrang- 
ing our list of names and desire to 
make it as complete as possible. A 
specimen copy of THE CIGAR 
STORE MAGAZINE will be mailed to 
each name. 





The article which appeared in our 
May number on The National Retail 
Tobacconists’ Assn., is evidently 
bearing good fruit, and the retail- 
ers throughout the country are evi- 
dently waking up to the fact that a 
Retailers’ Association is what they 
need in every city and town, as we 
before suggested and urged. Chi- 
cago, Denver and Baltimore have 
associations and now Harrisburg 
(Pa.) retailers are to have a meet- 
ing soon to elect officers and perfect 
a permanent organization. 

When is a meeting to be held in 
your city? Of course you intend to 
organize ‘‘some day,’’ because you 
recognize that it is a matter of vital 
importance to every retailer in the 
country,and especially so to yourself, 
but why not organize to-day? There 
is no time like the present—make 
a start and you will have thousands 
of willing followers. 

We shall be glad to publish let- 
ters from retailers in sympathy with 
the movement and want you all to 
know that you may count on the 
hearty and more than willing co- 
operation of THE CIGAR STORE 
MAGAZINE in every way to advance 
the best interests of retailers. Write 
us your views and let us put your 
name down as a prospective member. 








Personal Puffs. 


J. H. Martin, the well-known 
wholesale cigar and tobacco dealer 
of Jacksonville, Fla., accompanied 
by his wife, spent a few days in the 
city last month. 

Mr. Loewenthal. of Loewenthal & 
Meyers, Albuquerque. N. M., was 
also here attending to some busi- 
ness matters. 

Gustave Bock, general manager 
of the Henry Clay & Bock & Co. 
factories in Havana, arrived from 
Cuba on the steamer Havana on 
June 21st and sailed for Europe the 
following Saturday, where he will 
remain about a month. 

Another prominent visitor to the 
city during June was A. C. Mont- 
gomery, Vice-President of the R. & 
W. Jenkinson Co., Pittsburg, who 
tarried only a few days, but Jong 
enough to see what retailers are 
doing iu the way of selling Jenkin- 
son stogies. 


Wanted—A Hustler. 


We want a hustling representa- 
in every city and town in the 
country to solicit subscriptions for 
THE CIGAR STORE MAGAZINE at 
$1.00 a year, with 1,000 Gummed 
Stickers of the retailer’s name and 
address, free of charge. 

It is easy and profitable employ- 
ment and will take but little of your 
leisure time. Write for liberal 
terms and particulars. THE CIGAR 
STORE MAGAZINE, 50 Times Build- 
ing, N. Y. 


The ‘‘ Weed’’ announces that the 
Eldred Mfg. Co., Chicago, has be- 
gun suit against firms mentioned 
elsewhere in this issue for protec- 
tion of its patent rights on the 
. Perfecto Electric cigar lighter. This 
is wrong; the Perfecto lighter is 
the exclusive property of the Ab- 
bot Electric & Mfg. Co., Cleveland. 
Ohio. 








Superstition never keeps people 
from accepting thirteen for a doz- 
en.—Chicago News. 
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What Others Say: 


PITTSBURG, PA. 
THE CIGAR STORE MAGAZINE : 

Your June issue to hand and contents 
read with interest. Your magazine cer- 
tainly is a very spicy paper, and interest- 
ing to any one in the cigar line. Inclosed 
please find $1.00 fora year’s subscription. 
Wishing you success, we are, 

Yours very respectfully, 
ZEUGSCHMIDT BRos. 





LANSING, MICH. 
THE GIGAR STORE MAGAZINE : 

Saw a copy of your magazine and de- 
cided it was just what I wanted. In- 
closed find $1.00 for a year’s subscription. 

Very truly, 
T. A. Moress, 


CONCORD, N. H. 
THE CIGAR STORE MAGAZINE : 
Enclosed find $1.00 for magazine com- 
mencing July issue. Print labels as 
above. You have a winner. 
Respectfully, 
S. WARDNER & Co. 


Lockport, N. Y. 
THE CIGAR STORE MAGAZINE: 
Enclosed find $1.00 for a year’s snb- 
scription—your magazine is certainly 
worth the dollar. 
Yours truly, 
H. H. Moore. 





Sr1oux Fatts, S. DAK. 
THE CIGAR STORE MAGAZINE: 

Enclosed find $2.00 for THE CIGAR 
STORE MAGAZINE, one year, and 3,000 
labels, printed as enclosed slip. 

Yours truly, 
McGREGOR & FARLEY. 





NEw HAVEN, CONN. 
THE CIGAR STORE MAGAZINE : 

Please find enclosed $2.00 for one year’s 
subscription and 3,000 labels as per your 
advt. 

Yours respectfully, 
” Kaun & Co. 


NEw YorRK, N. Y. 
THE CIGAR STORE MAGAZINE : 
Enclosed please find $3.00 for one year’s 
subscription to THE CIGAR STORE, also 
6,000 gummed labels. 
Respectfully yours, 
H. GREENSPECHT & Co. 
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Topeka-Made Cigars. 


F you must smoke, use Topeka 
} cigars,’ so the Commercial 
Club of Topeka, Kan., would 
have it, and with this idea in view 
has issued two circulars—one to re- 
tailers urging them to deal in cigars 
made in Topeka and the other to 
consumers asking them to purchase 
articles of home manufacture in 
preference to those made else- 
where. At present 92 per cent. of 
the cigars smoked in Topeka come 
from outside factories, and, it is 
claimed by the local manufacturers, 
are ng better tran the home prod- 
uct. The Club also says, ‘‘if the 
cigamdealers had handled only To- 
peka-made goods they would not 
have been caught with several 
thousand cigars on hand bearing 
counterfeit revenue stamps, as some 
of them were a few weeks ago.”’ 
The Topeka /ournal tersely re- 
marks in connection with the 
account of the Commercial Club’s 
meeting: ‘‘If Topeka cigar manu- 
facturers would learn the art of ad- 
vertising there might be less reason 
to complain.’’ And if they would 
advertise their goods, bringing 
them prominently before Topeka, as 
well as the citizens of other Kansas 
towns, they would, providing the 
cigars made by them are as good as 
those made elsewhere, do a good 
business not alone in their home 
town but in othersas well. Nothing 
succeeds like success, and to be suc- 
cessful in this period of keen compe- 
tition advertising is by all means 
essential to a thriving business. 
How the smaller manufacturers ex- 
pect todo business by merely get- 
ting a brand name for their cigars 
and then placing them with possibly 
three or four retailers, without any 
adverting whatsoever, isa mystery. 
Let them learn the lesson from the 
largest cigar manufacturers, who 
continually advertise their brands 
and count publicity in their assets. 


THE CIGAR STORE MAGAZINE 


is $1 


a year—1000 labels free. 


Brooklyn Retailers. 


In our sister city over the bridge 
the cigar men are experiencing a 
fair business, the effect of the heated. 
term being as yet hardly noticeable. 
Private brands are in demand, it 
seems, at nearly all the retail es- 
tablishments and high-grade im- 
ported and domestic cigars are also 
selling well. 

«43 


A. Aschner’s Sons, whose store 
at 393 Fulton St. is known and re- 
ferred to by outsiders as ‘‘the big 
store,’ are as busy as ever, and also 
at their branch 234 Fulton, near the 
bridge entrance. Though the lower 
end of Brooklyn has gone to ruin 
during the past few years, when a 
firm has occupied a store 21 years 
and own the building, they natur- 
ally have atrade that sticks. Tran- 
sient customers are not so much in 
evidence as heretofore, and in this 
particular business has fallen off 
terribly. Box trade is a specialty, 
as well asa line of the highest grade 
goods. Henry Clay’s, Garcia’s and 
Eden’s comprise the imported line 
and the Waldorf Astoria, Ellinger’s 
and Gato’s in Key West. Aschner’s 
Perfecto, a private 1oc. brand, isa 
big seller, as is also Health cigars, 
backed up by the popular nickel 
goods. 


e-s43 


Stratton & Cox, the well-known 
dealers at Fulton and Pierrepont 
Sts., have rem6éved to a much niore 
desirable location— Fulton and 
Court Sts., where they will con- 
tinue their exclusive high-grade 
business on the progressive lines 
heretofore pursued. Rodriguez’s 
Charles the Great, Nichols’ Solace 
and a full line of imported, running 
to Bock’s, Garcia’s, Eden’s, Clay’s- 
and Upmann’s, are the brands most 
in evidence and enjoying best sale, 
closely followed by Park & Til- 
ford’s well known brands. This 
firm’s jobbing business, such as 
supplying the select clubs, etc., is 
in excellent shape and they have 
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no kick coming from any source. 
‘No private brands are seen in their 
silent salesmen, and only the best- 
known and most reputable firms 
are represented. 

«43 


Valdes & Eckert, who made their 
debut at 345 Fulton St., about a 
year ago, have dissolved partner- 
ship, the junior member retiring. 
Mr. Valdes will continue the busi- 
ness as before, pushing brands of 
his own manufacturer, along with a 
good line from other manufac- 
turers. 

ax, 


J. Mendez, 375 Fulton St., has 
placed a new sign over the main 
entrance tohis store. It isa large 
variegated glass cigar, illuminated 
by electricity and which can be 
seen for blocks. Though his busi- 
ness is now good as could be de- 
sired, there is room for more, and a 
strong temptation is always placed 
where pedestrians cannot overlook 
it. His large window is always 
tastefully dressed, the appearance 
of the store upon entering beyond 
criticism, and in his stock can al- 
ways be found a suitable article, be 
it cigar, cigarette, tobacco or what 
not. Eden’s, Pedro Morias’, Gar- 
cia’s and many other imported 
brands are carried and sell well, as 
does also the La Mercedes, a private 
brand after which his factory is 
named. 

Ca~sd 

One of the prettiest little stores 
— the Trolley City can boast of 

has been opened at 705% Fulton 
St. by I. Lefkowitsh, being a branch 
of the Atlantic Ave. store, though 
Mr. Letkowitsh will make his head- 
quarters at the new stand. Kerbs, 
Wertheim and Schiffer’s goods will 
be the leaders at the new store and 
a complete line of cigarettes, etc., 
will also be carried. Mr. L,. feels 
much encouraged at the business 
coming his way on the start, and if 
good cigars and fair and honest 
treatment will win the esteem and 
‘patronage of the consuming ele- 


ment, hissuccess is already assured. 
«q-s3 


David Sherek, the retailer at 617 
Fulton St., has placed on sale a 
new brand of cigars of his own 
make, which he calls Orpheum, de- 
riving its name from the new music 
hall which is in course of construc- 
tion at Fulton St. and Rockwell Pl. 
Mr. Sherek reports an excellent 
business in all lines, especially in 
high-grade cigars and Jenkinson 
stogies. 


Boston Business Buzzings. 


OSTON, June 24.—Business 
B generally is reported as satis- 
factory to fair, although there 

are a few complaints: 

7-20-4, a cigar manufactured by 
R. G. Sullivan, Manchester, N. H., 
is being advertised in Boston in 
rather a unique and effective man- 
ner. 

Lewis Sears & Co., 124 State St., 
are the New England agents for 
Holland clay goods, and have just 
received an invoice of some 250 
gross. They are doing a fine busi- 
ness with these goods throughout 
New England. 

“Let us smoke in this world and 
not in the next,—Robt. Ingersoll,’ 
is the catchy sign displayed in one 
of Boston’s leading retail stores. 

Albert Benari has been located at 
29 Tremont St., since the first of 
May. Thestore isa most attractive 
one, and the windows are quite 
tastefully arranged. He carries a 
very fine and special line of Key 
West and domestic cigars, while the 
line of pipes and smokers’ articles 
is most complete. 

The first number of The New 
England Tobacconist, a new trade 
journal to be issued in this city by 
two well and favorably known 


- young hustlers connected with the 


trade, is expected to make its ap- 
pearance about Sept. rst. Boys, 
we wish you luck and success. 
Every time I go in G. W. Justus’, 
60 Causeway St., I see the store full 





20 THE CIGAR STORE MAGAZINE. 


of people, and no wonder—he has a 
great and very complete stock of 
pipes, tobacco, etc., a fact known 
by customers all around town. 

F. W. Steffens, the pipe maker 
of 798 Washington St., has the same 
smiling face of years ago, and a new 
stock of jokes to swap daily. Busi- 
ness, as usual, continues brisk. 

Benj. Silverstein, 114 Washing- 
ton St., is full of business as ever. 
It may be of interest to state that 
he has one of the smallest stores in 
town—3x6 feet—but has a fine re- 
tail trade. His specialties are 
mostly private brands. 

J. Schneider, who opened a store 
at 85 Dover St., is building up an 
enviable trade on all the Kearsarge 
brands. Mr. Schneider has been 
away for a year as one of Uncle 
Sam’s Red Cross Volunteers, and 
his friends are glad to see him back 
at his old post. 

T. T. Timayenis & Co., 10 Broad 
St., manufacturers of the famous 
Egyptian Mentor cigarettes, are do- 
ing athriving business. All the 
leading retailers, clubs hotels and 
cafes are carrying them in stock 
The tobacco used in blending the 
Mentor cigarette is guaranteed to 
be the best, and no fault is found 
with the quality of these goods. 

The Napoleon brand of cigars 
is being extensively advertised by 
McGreenery Bros. & Manning. 


The familiar ad. of a large bunch 
of grapes of the ‘‘Concord”’ variety 
is in evidence in Boston, and is ef- 
fective advertising for that well- 
known brand of cigars manufac- 
tured by F. R. Knowlton, 30 Broad 
St. 

G. W. Wilson, well known for 17 
years in the retail cigar trade, is 
at present located at 11 Main St., 
Charlestown, where business is re- 
ported good. Mr. Wilson knows 
the cigar business from Alpha to 
Omega, and his stock is carefully 
selected, consisting only of the best 
known brands. 

THE CIGAR STORE MAGAZINE is 
meeting with much success here 


and is found in the stores of the 
majority of the up-to-date and in- 
telligent retailers throughout the 
city. 

H. Traiser & Co. arenow making 
more cigars than any other two fac- 
tories in New England. This firm 
enjoys the distinction of being the 
largest cigar manufac urers in the 
United States employing union la- 
bor. They had a strike to contend 
with this month, but it was of short 
duration, matters being amicably 
adjusted and the employes return- 
ing to work. 


Philadelphia Pencillings. 


HILADELPHIA, June 26.— 
P Atlantic City and other near- 
by summer resorts are draw- 
ing cards just at this season, and 
many members of the tob&cco trade 
have hied themselves hither for a 
little rest and recuperation, which 
is greatly needed after a trying 
winter's work. Though some of 
the ‘‘bosses’’ are at present absent, 
business continues right along, and 
not much dissatisfaction is heard re- 
garding receipts. 

Harry F. Ertel’s store, 702 Chest- 
nut St., was entered from the rear 
by thieves on the 15th and an un- 
successful attempt made to open the 
safe. A small sum of money and 
some postage stamps, taken from 
the cash drawer, and a number of 
packages of cigarettes were stolen. 

The Sar-Alvarez Cigar Co., re- 
cently incorporated with a capital 
of $50,000, by Sar-Alvarez, N. B. 
K. Brooks and L. § Jackson, will 
manufacture only high-grade cigars. 
The factory will be located in Key 
West, with offices in the Drexel 
Building, this city, and 224 Wash- 
ington St., Camden, N. J. Mr. 
Alvarez is now off on a trip to Cuba 
to purchase a stock of desirable to- 
bacco. 

Cigar Department Manager H. 
W. Powers, of Huey & Christ, is 
doing great work on M. Foster & 
Co.’s Banquet Hall little cigars, for 
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which his house is distributor. 
These little smokes are conspicuous 
in the stocks of our up-te date re- 
tailers, and find ready sale. 

H. W. Shive, formerly at 2204 
N. 6th St., is now comfortably set- 
tled in his new place, 2358 German- 
town Ave. In his new quarters he 
has more room and better facilities 
for his wholesale and manufacturing 
business, which is conducted in con- 
junction with the retail department. 

Alexander Adams, well and favor- 
ably known until recently as a hust- 
ling representative of the A. T. Co., 
is now calling on the trade in the 
interests of Wm. S. Carroll, Lynch- 
burg, Va., maker of cigarettes and 
Lone Jack tobacco, already largely 
sold here. 

Bradford, Clarke & Co. secured a 
large lot of Manuel Garcia Alonso 
cigarettes, which were a part of the 
cargo of the Spanish steamer Ar- 
gonauta, seized during the late 
skirmish, and they sold like the 
proverbial hot cakes, at 10 for 10 
cents. 

Wm. H. O'Keefe is thinking of 
opening a store in the neighborhood 
of 13th and Market Sts. He has 
closed the one at 335 Market, and 
at present is devoting his time to 
his store on S. 4th St. 

E. J. Crippen & Co. report the 
sale of Geo. W. Childs weekly grow- 
ing larger. A window display of 
this brand and Lucke’s Rolls at- 
tracted much attention lately. 


Chicago Chatterings. 


HICAGO, June 26.—Orders 
have been sent out by City 
Collector Brandecker that all 

tobacco dealers selling cigarettes 
must stop dealing in that article 
until the licenses for the period have 


been taken out. Meanwhile dealers 
continue . disposing of the little 
‘* coffin nails’’ without any license, 
and it is probable they will continue 
todo so until the U. S. Supreme 
Court attests the legality of the or- 
dinance which says dealers selling 


paper-wrapped cigarettes must pay 
a license of $500 

Ed. Kolman, the popular cigarist 
at 355 Dearborn St., has issued a 
neat folder under the caption: ‘‘ We 
Want Your Trade,’’ wherein he 
brings out some pithy points why he. 
should have it—and he is getting 
lots of it, too. The ‘‘Ellsworth’’ 5c. 
cigar, which he claims in quality is 
as high as the skyscraper building 
after which it isnamed, continues to- 
be a record-breaker in sales. 

‘LL. Newman & Co. have bought 
the business of the Centropolis Cigar 
Co., 41 Randolph St., and will take 
charge August 1st. Clarence Hirsch- 
horn’s business, 46 E. Madison St., 
who, by the way, is the ‘“‘Co’ in 
the new concern, has also been ab- 
sorbed. Both these gentlemen are 
well known in Chicago cigar circles 
and very popular. They will do a 
jobbing as well as retail business. 

J. G. Conrad has opened a store 
at 14 Pacific Ave. This is’ Brels- 
ford & Thompson’s old stand. Be- 
ing opposite the Board of Trade the 
location is excellent and the stand 
a very desirable one. A fine trade 
is already in swing and the business 
done from the start is very encour- 
aging. 

The cigar store at 194 La Salle 
St. has changed hands, A. J. High- 
gate selling to Jacob Schlitt, the 
owner of the buffet in the rear of 
the store. 

The Eldred Mfg. Co., makers of 
the Standard electric cigar lighter, 
has begun suit for injunction against 
the Nicholas Kuhnen Co., Daven- 
port, Ia.; Baxter Cigar Co., Denver, 
and Fly & Hobson, Memphis, 
Tenn., to restrain them from using 
or vending the Standard electric 
lighter, which the Eidred people 
claim is a direct infringement on 
their device. 

Many are the hearty laughs that 
have been had at the expense of the 
Cigar Makers’ International Union, 
which has been circulating litera- 
ture throughout the city asking 
dealers to boycott Gumpert’s Full 
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Weight, Harburger’s Geo. W. 
(Childs, Hernsheim’s Jackson 
Square, Storm’s Capadura, Up- 
mann’s Extra 5, Seidenberg’s Lil- 
lian Russell, Hilson Co.’s Hoffman 
House and Kanfmann’s John Drew 
brands. 

«. William G. Valentine, of Valen- 
tine & Burger, the retailers at 39th 
St. and Cottage Grove Ave., is off 
on his bridal trip. His many friends 
who wish to congratulate him are 
anxiously waiting for August rst, 
when Mr. and Mrs. Valentine will 
be at home at 4043 Ellis Ave. 

Hoffman House Bouquet is being 
made one of the leaders at the 
Worcester Importing Co’s store, 
83 Randolph St., a store opened 
quite recently. 

Geo. T. Loker & Co. is a new 
firm of jobbers at 36 Wabash Ave. 

J. & A. Weinrieb, 29 E. Adams 
St., have sold their business to C. C. 
Barley. 

Jule M. Marks & Co. will open a 
new store at 15 Dearborn St. It is 
rumored that Lillienfield Bros. & 
Co. are interested in this venture. 


Cincinnati Cullings. 


ay INCINNATI, June 27.—‘“‘ All 
X)roads lead to Cincinnati.’’ The 
excursion season has begun and 
every day the railroads are dropping 
in this city hundreds of people from 
nearby towns. The retailers love to 
see this, as their receipts are mate- 
rially increased by the sight seeing 
visitors. 

The manufacturing end of the 
cigar business is in fine shape and 
the factories are running with full 
forces. J. H. Lucke & Co. can 
hardly supply the demand for the 
now famous Lucke’s Rolls, the sale 
-of which is constantly increasing. 
Their foreign orders are now some- 
what of an item, and other coun- 
tries besides the United States are 
“crying for prompt shipment. The 
Lucke Rolled cigar is also going re- 
markably well. 

The Old Glory and War Eagle 
-cheroot makers, Roth, Bruner & 


Feist, also have prosperity depicted 
upon their countenances and are as 
busy as can be. Therumor, which 
has been started many times, that 
this company has gone into the 
trust, is a fake, and I am reliably 
informed that no proposition has 
been or will be considered. 


E. Blatt, doing business as E. 
Blatt & Co., cigar jobbers at 413 
Sycamore St., looked upon by many 
as being in a flourishing condition, 
has gone to the wall. With liabil- 
ities of $50,000 there is only about 
$17,000 for the creditors. Poor col- 
lections is the cause assigned for the 
failure. 


Zeugschimidt Bros., Pittsburg, are 
well represented in Cincinnati by 
their different stogie brands. _ Pitts- 
burg Flyers and Pittsburg Leaders 
are leaders in sales and smokers are 
being converted to stogies every 
day. 
Alvin S. Cahn has sold his 5th St. 
store to Sidney H. Lauer. 

Some visitors this month: Henry 
Jacoby and his Girl From Paris; 
R. N. Hull, of the Standard Cigar 
& Tobacco Co., Cleveland, talking 
Nutmeg, a new plug brand of his 
house; Stanley Wollman, of Gray, 
O'Halloran & Co.; J. M. Landfield, 
of Kimball, Bros. & Co.; G. F. 
Kirkwood, of Hull, Grummond & 
Co.; John G. Spatz, of Reading; 
L. Benedict, of Louis Ash & Co.; 
Julius Edel, of the Cuban-American 
Mfg. Co.; Ben Lesser, of Perez, 
Rodriguez & Co.; E. G. Dunlap, of 
Arguilles, Lopez & Bro.: G. J. 
Towson, of A.L. & A. G. Kauf- 
man; Horace R. Kelly, N. Y., and 
W. J. Kelly, for the General Arthur 
cigar and other brands of Kerbs, 
Wertheim & Schiffer. 


“Do you know that with the 
money you have spent for cigars 
during the past twenty years you 
might have bought a house of your 
own ?’’ 

“Ves, and suppose the house 
should burn down. Where would 
I be then?”’ 
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The Perfecto Electric. 


There has been so much interest 
shown by the cigar trade in the 
‘‘Perfecto Electric’? Cigar Ligkter 
and Cutter, that we think a brief 
description of this novel little ma- 
chine will be of interest to our 
readers. 

The great point of difference of 
this electric lighter from all others, 
is that each machine is an inde- 
pendent small dynamo, generating 
its own current, and continued use 
does not run it down, electrically, 
so that it never has to be recharged. 
The armature of the dynamo is 
geared to a lever, and when the lever 
is pressed down, the armature is re- 
volved, generating the electric cur- 
rent which is communicated to, and 
ignites the torch in front, which is 


removable, and will burn as long as 
held from the machine. On return- 
ing the torch to its hook, it is 
automatically extinguished by a 
cap. The cutter on the top is oper- 
ated at same time lever is pressed sq 
the cigar can be clipped at same 
motion. Another feature of this 
Lighter is that it does not have to 
be ‘“‘set up’’ or “‘connected up’’ 
when received. These Lighters are 
handsomely finished in oak, or any 
color of leather with nickle trim- 
mings, and advertising plates can 
be furnished to go in the top when 
desired. It is manufactured by 
The Abbott Electric & Mfg. Co., of 
Cleveland, O., whose ad. appears in 
this issue of THE CIGAR STORE 
MAGAZINE. 


Two Harbor, Minn., has a new 
retail store conducted by A. A. 
Radley. 
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QUERIES ANSWERED. 


H. & T.—Upmann & Wilcox, Chi- 
cago, are the Western distributors: 
of Upmann’s Extra 5c. Write them 
your wants. 

W.L.C.—The New York office 
of the Cuban-American Mfg. Co. is 
at 92 William St. Herman Myers 
is the President, not the Treasurer. 

Delaware,—Granger Twist is the 
Wellman & Dwire Tobacco Co.’s. 
leading brand of twist, which is 
largely sold in the West, but only 
just begun to be pushedin your 
section. 

McC. & W.—See 4th paragraph 
headed ‘‘New Brandsand Packings’’ 
in this issue. It answers your ques- 
tion. 

Pierce—We would suggest that 
you correspond with Kerbs, Wert- 
heing & Schiffer, 54th St. and 2d 
Ave., N. Y. 

M. W. & Co.—We have no record 
of the registration of the brand you 
propose getting out. A good idea, 
we believe, and one that will pay 
you. 

T. T. T.—Hirschhorn, Mack & 
Co.’s address is 410 E. 68th St., N. 
Y. Their Tom Moore is a toc 
brand. 

G. C. A.—By carefully reading 
this issue of THE CIGAR STORE 
MAGAZINE you will find the answer 
to every question you ask. 

W. E. D.—It’s all a fake; prob- 
ably gotten up by some enterprising 
press agent. Don’t touch it. 

J. L. K. & Co.—If you will give 
us the name of the brand we will 
advise you by letter. However, it 
will do no harm to write Weber & 
Erskine, agents, 110 Reade St.,N. Y. 


St. Louis Scintillations. 
o° LOUIS, June 26.—Harrison 


I. Drummond, it is stated, 

will encage in the real estate 
and brokerage business in this city 
with his brothers. He strenuously 
denies that his resignation from the 
vice-presidency of the Continental 
Tobacco Co. was through any disa- 
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greement with other officials, as re- 
ported. 

The Drummond branch of the 
Continental will be removed to the 
Liggett & Myers factory on July 
Ist and the name of this branch 
changed to Liggett-Myers-Drum- 
mond. The Brown and Butler 
plants will also be transferred, the 
business of these branches hereafter 
being conducted from the Drum- 
‘mond works. St. Louis will be 
made the main distributing point 
for Continental goods, and it is 
rumored that the already tremen- 
dous business here will be increased. 

Covers were laid for 1,500 guests 
at the anti-trust banquet on Satur- 
day—one of the events of the month. 
Wm. J. Bryan and Col. M. C. 
Wetmore were among the speakers 
and were cheered long and lou 

The W. A. Stickney Cigar Co. 
has been made distributors of the 
Geo. W. Childs cigar, heretofore 
represented in this territory by T. 
Wright & Co Ben Homan and 
Leo Harburger, of Harburger, Ho- 
man & Co., the makers of the 
Childs, were here this month and 
consummated the deal. 

E. M. Schwarz & Co’s seed and 
Havana cigars are well known in 
this market and are to be found in 
the best stores. The Toncray & 
Sutton Cigar Co. have just added 
the Millionaire, a new brand, and 
will push the sales with retailers. 

W. E. Wrisberg is having the in- 
terior of his store at 508 Olive St 
remodelled. He will also open a 
new stand at 6th and Olive Sts. 
about July 15th. 


Cleveland Chroniclings. 


LEVELAND, O., June 26.— 
Marcus Feder, successor to 

‘the manufacturing department 

of Feder Bros., is about to proceed 
against a firm imitating his Mexo 


Rico brand of little cigars, for 
which there is at present a good de- 
mand. Mr. Feder’s factory number 

3 51, 18th Dist. Ohio, and dealers 
u ying Mexo Ricos should see that 


this number appears on all pack- 
ages. _A new packing of London 
Whiffs Cubitas has been placed on 
the market, and being a departure 
from the usual lithographed design 
is very noticeable. The background 
of the box, which holds 10 pieces, is 
black with white lettering, the 
scroll work ornamentation being in 
gold. Great care is taken in the 
manufacture of London Whiffs and 
nothing but the purest tobacco is 
used—no scraps, sweepings or dust 
going inthe makeup The secret 
of Mr. Feder’s success is blending 
different kinds of tobacco to produce 
a fragrant, even-burning smoke, 
using no flavoring compounds 
N. Gleichman, 110 Ontario St., 
has enlarged his store so that he 
can better take care of -his growing 
business. He carries a very com- 
plete stock of high grade cigars, to- 
bacco, etc., among the former being 
the products of Hirschhorn, Mack 
& Co.. E. A. Kline & Co. and 
Kerbs, Wertheim & Schiffer. 
Duke’s Mixture is being cxten- 
sively advertised by the A. T. Co. 
Old Virginia cheroots have been 
sent here by this company packed 
3in a pouch and retailing for 5c. 
Henry Strand now has one of the 
finest stores in the city, having re- 
moved from 397 Ontario St. to 341 
Erie St., and refitted his new store 
in great style. His old store is 
occupied by Wm. Kirtz,the proprie- 
tor of the store at 186 Ontario St. 
B. & N. Rich, 362 Superior St., 
have discared their old fixtures and 
placed ne-v ones in their stead and 
renovated generally their entire 
store. 


J. R. and H. M. Martin, compos- 
ing the firm of H. M. Martin & Co., 
tobacco manufacturers of Green- 
ville, Ky., will build a large factory 
in Louisville for the manufacture of 
burley. The capacity will be 2,000,- 
ooo Ibs. annually. 


Thos. Lude has embarked in the 
retail business at Grand Forks, 
N. D. 
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Fortune Teller Cups. 


Walter Matthews, formerly of the 
Miller-Matthews Co., Lafayette, 
Ind., has connected himself with 
W. H. Perry, Indianapolis, as cigar 
department manager. He has in- 
augurated a new scheme of adver- 
tising the Fortune Teller brand of 
lL. Kahner & Co., New York, which 
is a good seller with his house. At 
each town pump in Indianapolis 
and throughout that section he has 
placed a cup, attached securely with 
a chain, in the bottom of which is 
the advt. of Fortune Teller cigars, 
and everyone drinking at these 
public watering-places cannot fail 
to see it. The arrangement is 
unique and the results of the ex- 
periment very satisfactory, so much 
so, in fact, that the makers can 
hardly keep abreast of Indianapolis 
orders. 


He was Satisfied. 


A young man stood on a corner 
in Atchison, Kan., the other day, 
enjoying his cigar, when he was 
acosted by an impertinent busy- 
body. ‘‘How many cigars a day 
do you smoke, young man?”’ 
asked the meddler in other 
people’s affairs. ‘‘Three,’’ replied 
the youth. Then the inquisi- 
tion continued: ‘‘How much do 
you pay for them?’’ ‘‘Ten cents 
éach ” confessed the young man. 
‘*Don’t you know, sir,’’ continued 
the sage, ‘‘that if you would save 
that money, by the time you are as 
, old as I am you would own that 
big building on the corner?’’ ‘‘Do 
you own it?’’ inquired the smoker. 
‘“‘No,”’ replied the old man. ‘‘Well, 
I do,’’ said the youngster. 


The Mallinckrodt Pipe. 

The nicotine absorbent and ven- 
tilated pipe manufactured exclusive- 
ly by the Harvey & Watts Co., of 
Philadelphia and New York, under 
Mallinckrodt patents, is not an un- 
tried invention, but has been in 
practical use for the past eight 


years, during which time it has 
found a ready sale wherever intro- 
duced, as it is moderate in price, 
artistic in design and finish, and 
simple in construction. The blot- 
ting paper tube in the stem absorbs 
the nicotine, which can be replaced 
without soiling the fingers. Re- 
tailers should write the makers for 
circular C. S. containing prices and 
full description. 


Are You Guilty? 


Victor Smith thus moralizes on 
the sham and hollow pretence of 
this world in the Mew York Press : 
‘‘T know lots and cords of men who 
smoke 25-cent cigars half up in 
company, throwing the three inches 
away, while alone at home or busi- 
ness they are mighty glad to puff a 
five-center up to the skin of their 
teeth and then chew the butt. 
This is a fake world.”’ 


A Handy Article. 


Simplicity and convenience are 
embodied in the Stallman Dresser 
Trunk, which is as compact and 
practical as the word “ Dresser’’ 
implies; consisting of numerous 
compartments and drawers so ar- 
ranged that you have access to any 
part without lifting heavy trays 
and turning everything up side 
down—to think you want any arti- 
cle, no matter in what part of the 
trunk it may be, isto place your 
hand on it in asecond. This unique 
and up-to-date innovation is made 
of 3-ply veneer with hand riveted 
steel clamps and corners; is 
stronger, more substantial and will 
stand more hard usage than the old 
style trunk. It can be had in all 
sizes at various prices, and F. A. 
Stallman, the maker; 99 W. Spring 
St., Columbus, O., will be glad to 
send any of our readers a catalogue 
and price list, with full and com- 
plete description upon application. 


Ed. C. Judd has bought the busi- 
ness of Louckes & Blom, Grand 
Rapids, Mich. 
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Here and There. 


FIRE in the drying room on 

Fe the fourth floor of the P. 
t—» Lorillard factory in Jersey 
City on June 13th did $1,800 dam- 
age and created much excitement 
among the 2,000 women and girls 
at work in the building. 

Harry Atwood, for some time in 
charge of the cigar department of 
Cobb, Bates & Yerx, Taunton, 
Mass., has resigned to engage in 
-other business. 

The Gradle-Strotze Tobacco Co., 
Chicago, and the Z. I. Lyon Tobac- 
-co Works, Durham, N. C., are the 
extent of the purchases of the A. 
T. Co. during June. 

William C. Hoffman has removed 
his cigar factory from Newburgh, 
N. Y.,to Danbury, Conn., where 
his brother has long conducted a 
factory. It is practically a consoli- 
-dation of the two factories. 

Doolittle Opera House, Canasto- 
ta, N. Y., has been transformed in- 
to acigar factory, being occupied 
iby the E. K. Reed Cigar Co., who 
have started in business with a 
small force, which will be increased 
as business grows. 

W. H. Heegard, the well-known 
wholesale Chicago tobacco and ci- 
gar dealer whose recent death was 
mourned by hosts of friends in the 
trade, wills all his property, which 
is valued at $100,000, to his widow. 

The suit of W. B. Tate against 
the Liggett & Myers, Drummond, 
Harry Weisinger, John Finzer & 
Bros, and American Tobacco Cos. 
for $125,000 for alleged conspiracy 
to ruin his Louisville (Ky.) ware- 
house business, was de¢ided in favor 
of the defendants in a very few mo- 
ments after it went to the jury. 

Herman Kretchmar, a stockhold- 
er in the now extinct Drummond 
Tobacco Co., is suing President 
Drummond for an accounting of the 
proceeds of the sale of the plant to 
the trust. The amount involved is 
$457,000, which shotld have been 
divided among the stockholders. 

Nineteen girls were prostrated by 


the heat on June 8th in Hirschhorn, 
Mack & Co.’s factory in New 
Brunswick, N. J. They were at 
work in the upper loft, under a tin 
roof, where the heat was intense. 

S. Sorsby Booth, of Knoxville, 
Tenn., has located in Macon, Ga., 
and will have charge of the S. W. 
Venable Tobacco Co.’s traveling 
salesmen in Georgia, Alabama and 
a 

The Try-Angle Cigar & Cheroot 
Co., Richmond, Va., recently 
burned out, have rented quarters on 
Cary St., that city, and are rapidly 
catching up with the orders with 
which the fire interfered. 

The Harry Weissinger Tobacco 
Co., Louisville, Ky., has adopted 
the union label, and will hereafter 
runa strictly union factory. Owing 
to the large number of hands em- 
ployed it was necessary for two dif- 
ferent unions to be formed. 


The Western Tobacco Co. has 
been organized and is now prepar- 
ing to open a plug factory in Kansas 
City, Mo. A. M. Egbert, the 
President, is pushing the work as 
fast as possible. The new company 
will be strictly independent, and 
have acapacity of 5,000 Ibs. daily, 
and it is expected their brands will 
be on the market by July 15th. 


The energy with which the F. W. 
Felgner & Son Co., 208 S. Charles 
St., Baltimore, Md., pushed the 
sale of West Point smoking, selling 
2,000,000 lbs. last year, is said to 
be the reason the American To} 
bacco Co. absorbed the plant. 


Prosperity has struck Monmouth, 
Ill. R. Schram, a cigar manufac- 
turer of that town, has voluntarily 
advanced his employes’ wages 15 
per cent. Increased orders and the 
flattering: outlook are the reasons 
for the pleasant surprise. 

Chas. S. Landis, the well-known 
retailer of Wilkesbarre, Pa., has 
opened a branch store in Scranton, 
which is conceded to be the finest 
in that section of Pennsylvania. 
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the Pipe of the Century 


If you have never indulged in the luxury of a 


Nicoine , “Mallinckrodt Patent” — Yextias 


Smoking Pipe. 








You have certainly missed one of the — enjoyments of your life. As the oldest. 
manufacturers of Smoking Pipes in the United States, having during the past forty 
years made every description in use within that time, we confidently assert, that for 
perfect cleanliness, beauty and simplicity of design, as wellas comparative cheapness, 
no Pipe ever invented has received such unbounded approval as the ‘‘ Mallinckrodt,’’ 
and we unhesitatingly endorse and guarantee its merits in every particular. In 1 
alone we sold over 100,000, and the demand has only just commenced. There is 
big money in them; many dealers make them a specialty and are reaping a harvest 
of trade in their respective localities. Although a patented article, yet for a genuine 
French Briar Pipe they cost but a trifle more than the ordinary every day pipe, and, 
when once used, smokers will never be satisfied with anything else. 
Send for illustrated circular C. S. and price list with numerous unsolicited testi- 
monials of endorsement. HARVEY & WATTS CO., Sole Manufacturers, 
275 CANAL ST., NEW YORK. Station E, Philadelphia. 


“You Can’t Smoke a Cigar. 


Perfecto Electric Until you Light it.” 


CIGAR LIGHTER 
AND CUTTER... 


YOU DON’T HAVE TO WIND IT UP. 


YOU DON’T HAVE 

TO «*SET IT UP.” 

IT WILL NOT PLAY OUT. 
NO BATTERIES. 


Works the Best of Anything Ever 


Used on a Cigar Stand. Finished in Red, Blue, Green or Black 
Leather or Quarter Sawed Oak. 








CUTTER. 


Not in Competition with Other Lighters Except 
that Prices are Lower. 
We have a dozen ways of 
Putting on Advertising. 
Embossing it on the Leather in Gold or Silver 
Leaf makes a fine display. 
Write us for Samples and Quotations 
on Quantities. 


The Abbott Electric & Mg, Co, 








74 Frankfort Street, Interior of Machine. 
CLEVELAND, 0. IT 1S HANDSOME. 


Cigar Stores should ask their jobbers for one or write us as to where they can get one. 
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New Idea in Crunks... 


* 


~ 


is constructed on 
new principles. 


THE STALLMAN 
DRESSER TRUNK. Drawers instead 
of trays. A place 


: for everything and everthing in its place. 
= The bottom as accessible as the top. De- 
= fies the baggage smasher. Costs no more 
than a good box trunk. Sent C.O. D. with 
rivilege of examination. Send 2c, stamp 
or illustrated catalogue. 


F. A. STALLMAN, 
99 W. Spring St. Columbus, Ohio. 


Waterman s Ideal 
Te Fountain 
Pen. 


satisfaction. 


: 











A pocket pen and ink bottle combined, always ready 


for immediate ue. 
To many is merely @ CONVENIENCE, some find it an 
absolute NECESSITY, to all it is a pleasure to have a 
. A pen which is not suited to user’s needs 
may be exchanged en | are made in a large variety 
of styles, sizes, and at prices to meet every require- 
ment. For sale by all first-class dealers. 


L. E. WATERMAN CO. 
155 & 157 Broadway, New York, N. Y. 





Do You Need One? 


One of the best investments that 
any up-to-date busines; man can 
make is to buy or even rent a good 
typewriter for his office. Some 
have. an erroneous idea that they 
are expensive, but on the contrary 
they are very reasonable and can 
be rented as low as $3 a month. A 
typewriter will save time, double 
your business, enable you to turn 
out more and better work, and 
you'll get through on time and not 
have to work every night. The 
Consolidated Typewriter Exchange, 
241 Broadway, N. Y.,*will treat 
you right and surprise you with 
their low prices. 


Retailers’ Review. 


Charles Schweickerd, the well- 
known cigar salesman, is preparing 
to open a cigar store at Knoxville, 
Tenn. 

Lewis & McCormick, dealers in 
cigars and tobacco, Bay City, Mich., 
have filed a petition in bankruptcy, 

Jacob Spiesberger, Harrisburg, 
Pa., has sold his business to J. N. 
Reese. 


Fletcher & Reum have opened a 
new store at Roseburg. Ore. 


Charles F. Trent & Co., who for 
two years have conducted a store at 
Church St., Knoxville, Tenn., have 
disposed of their business to W. B. 
Ford and Ethel F. King, who will 
increase the stock and run the store 
on a larger scale. 

McGregor & Farley, Sioux Falls, 
S. D., have succeeded the firm of 
McGregor, Sailor & Co. 

Leopold Betzfelder, wholesale and 
retail cigars, has sold his retail busi- 
ness to L. F. Palmer, and will de- 
vote his time in the future to his 
wholesale trade. 

Harry H. McClintic has opened 
a retail shop in the Beehive Block, 
Johnsonburg, Pa., which will be 
conducted in connection with his 
manufacturing business. 

F. Roy Kirke, who recently pur- 
chased the New Era cigar store at 
220 W. 4th St., Williamsport, Pa., 
has increased the stock and now 
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carries a line of fine cigars, on 
which he is building up a good 
trade. 

Bennett & Colvin, Canton, O., 
have dissolved partnership. Harry 
_ Colvin will continue the business. 

Charles Bucholz has opened a re- 
tail store at Fessenden, N. D. 

Chas Nickerson has bought J. F. 
Diamond’s business at Albuquer- 
que, N. M. 

A. D. Wylie, of Des Moines, has 
opened a retail and jobbing business 
in Creston, Ia., in connection with 
a cigar manufacturing plant. 

T. F. Kenny has removed from 
Harrison Ave. and 2d St. to larger 
quarters at 16 Harrison Ave., Al- 
bany, N. Y., and will hereafter 
carry on a wholesale and retail 
business in connection with his 
manufacturing. 

S. B. Kind, wholesale and retail 
cigar dealer, Milwaukee, Wis., has 
sold his business to Robert Park. 


Geo. B. Mann, Port Huron, 
Mich., had his stock damaged by 
water some days ago, in conse- 
quence of an adjacent fire. 


Holmes Chafey’s cigar store, 
Point Pleasant, N. J., was burned 
on June 26th. Loss about $500, 
with $300 insurance. 


Riley Bricker has purchased the 
retail department of the B. & O. 
cigar store, Mansfield, O. 


Cox & Harris have closed their 
store on Newspaper Row, Minne- 
apolis, and concentrated their busi- 
ness in their new quarters at Ist 
Ave. and 4th St. 


B. Haas & Co. have purchased 
the cigar store of Jake Block, 1025 
Main St., Kansas City, Mo. Leo 
Haas will be in charge. 


Geo. W. Dayton, who had to get 
out of the retail store in the Market 
Hall Building, St. Paul, Minn, on 
account of the remodelling of that 
aan g, has opened at 416 Wabasha 

a 


Sigmund Weiss has opened an up- 
to-date store at Newport, R. I., 
which he calls the London Pipe 
Shop. 





AN UP-TO-DATE 


® COPPER 


came into our store, and jollying the pro- 
prietor, who, by the way, was sending an 
order for goods on a soiled sheet of writ- 
ing paper, asked him why he didn’t have 
up-to-date stationery to use,—it looks 
better—is more business-like, and, says 


he, | know where you can get 
Jus* what you want! 
8 
$ per set, cash with order, 500 noteheads, 

500 envelopes, 500 cards, neatly print- 
aed, atrial order will show you the value 
of this offer. 


*3.0 


Send 2c. stamp for Samples. 


PARK RCO.,Box 2799, Boston,Mass. 


per set, cash with order, 1000 
noteheads, 1000 envelopes, 1000 
1000 cards printed. 
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FACTS! 


Were this your advertisement, 
not only would it be read by 
cigar men throughout the coun- 
try, but also by their many cus- 
tomers, and you would there- 
_fore reach the consumer as 
" well as the retailer. 2 Wt vt vt 
vest a like amount 


to better advantage 


An Exclusive and Profitable 
Field, K 
Low Rates and Results. 


Further Fascinating Facts 
Freely Furnished... 


THE CIGAR STORE 
MAGAZINE 


Telephone: 50 Times Building 
3707 Cortlandt, New York. 


I 


Through no other 
channel can you in- 


ae; ef 
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BARGAINS IN TYPEWRITERS. 


Business men can fave 
much valuable time by 
oe You 
will not without one 
after once using. We 
furnish Remingtons, 
Smiths, Hammonds and 
all, standard machines at 
from $25 to $40, with full 
uarantee. New ma- 


g 
chines at reduced prices. Will send machine 


subject to trial. Standard machives rentei at 
$3 monthly. We also exchange and buy for 
cash, Desks, Cabinets and Supplies at reduced 
prices. Send postal for illustrated lis: of all 
standard machines. 

CONSOLIDATED TYPEWRITER EXCHANGE, 

241 BROADWAY, NEW YORK CITY. 
Telephone, 5389 Cortlandt. 





PROFITABLE 
SIDE LINE » 








for Cigar and 


calling on retail trade. 


Tobacco Salesman 
Magnifi- 


cent proposition that will increase 
your income largely. 


Address, 


“ REFERENCES,” 


Care The Cigar Store, 
50 Times Bidg., N. Y. 





Use the 


| KORONA CAMERAS ||) 


We invite the atten- 


a tion of photographers to 
ameras; to the }7 \ 
unequalled character of [= 


these 


the lenses used, to the 
nicety of manufacture, 
and to the 
prices, In these partic- 
ulars they are unique. 
These Cameras are 
made in all sizes and 
g styles, and all equipped 
with our famous lenses. 


moderate ff 


WAAAY 


NANA 


Wer 
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vA 
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P. H. Stanley, of Brockton,. 
Mass , has sold his storeand retired 
from the cigar business. 


Maress_ Bros., successors to 
Mitchell Sternfield, Lansing, Mich... 
will continue the business on the 
lines laid down by their-predecessor. 

Geo. W. O’Shay has purchased 
his partner’s interest in the Huse & 
O’Shay business, Rockford, IIl., 
and will do a jobbing business in 
connection with the good retail 
trade already handled. 


Andrew Crovo, of Derby, Conn., 
has opened a cigar storein the Hub- 
bell block, Pittsfield, Mass. 

Wilkesbarre, Pa., has a new re- 
tail store, Smith Bros. having 
opened on E. Market St. 

J. H. Meehan, of Franklin, has. 
purchased the Switch cigar stand 
on S. Main St., Middletown, O., 
and will conduct the business in the 
future. 


R. O. Weston has bought the 
business of S. J. Perkins & Co, 
Unadilla Forks, N. Y., and will! 
continue the old established busi- 
ness on the most progressive 
methods. 

Steele & Akers, Des Moines, Ia., 
have dissolved, Wiliiam E. Akers 
continuing. 

The style of the firm of Ramsdelf 
& Stanley, Buffalo, has been 
changed to Ramsdell & Homan, 
who are the successors to the old 
firm. 


F. L. Taft & Co., druggists of 
Burlington, Vt., have enlarged their 
store and opened a cigar depart- 
ment, carrying a stock of well 
known brands for both wholesale 
and retail customers. 

William L. Kindig has improved 
the appearance of his store in York 
City, Pa., and now has the finest in 
that place. 

F. L. Johnson, Stoughton, Wis., 
has been succeeded by J. Jensen in 
the ownership of his store in that 
city. 

The cigar store of Fergus 
McLain, Washington St., Haver- 
hill, Mass., has been renovated and. 
improved. 
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Strietly Havana Filler 


La Gubina 


High Grade Niekel Cigar 
$3500 per 1,000 


SAMPLES ON APPLICATION, GRATIS 


JOSEPH KRAUS CO. 


Mfrs. of Fine Cigars, 
2d Ave. and 84th St., NEW YORK. 














Perication at Tastes. 


A NICOTINE CATCHER 
That has none of the objections 
usually in found this class of pipes 


The Most Simple and Practical De- 
vice Ever Produced for this Pur- 
pose and Inesres a Clean, Dry 
and Healt <i Smoke. Noth- 
ing to Thr- 7 Away and Renew. 
The Attachm: is Indestructible; ALWAYS INORDER, No Experiment. 


The attachment is mide of bone, no metal, and remains in the pipe while you smoke. 
The head sprays the smoke, and in doing so cools it, so it does not irritate or burn the 
end of the tongue: 


NO NICOTINE CAN ENTER THE SYSTEM. SATISFACTION GUARANTEED. 


To clean, ~—— remove the attachment and wipe it off. 
Manufactu at present in three styles. Retail Prizes, complete with attachment. 


Solid Hard Rubber, Vulcanized Bit and Sweet French Briar Bowl, $ .50 
Genuine Amber, $2, in Case « RS 
Genuine Meerschaum, in Case . - 6.00 


203 Pipes Seld in One Day in Ton. When First introduced. 
SPECIAL TERMS TO DEALERS. 


W. ©. BLASE Inventor and Manufacturer 


i ker Bldg., R ‘ 
Cole: edit hua tok Peart tenes: MEW, YORK.CITY, 
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Just What You Want... 


1000 Gummed Labels ... 
The Cigar Store, one pear 


x2e* ee BR 


Whe Will Give Pou... 


1000 Gummed Labels, with your name, business, address, 
etc., neatly printed thereon, with a year’s subscription 
to THE CIGAR STORE, for only $1.00. The labels 
alone would cost you more, while THE CIGAR STORE 
a Monthly Magazine for the Retailer,—handsomely 
illustrated and printed on fine paper, containing timely 
articles, trade talks, correspondence, and items on the 
trade generally, especially adapted to the needs of the 
man behind the counter; also “Window Dressing De- 
partment,” with illustrations of up-to-date windows and 
what you want to know about making your window 
attractive and increasing your sales-—-is exactly what 











you want, and will help you in many ways. -—@R-@ak 





There are a thousand ways you can use 

A. SCHULTE, these little business-getters in advertising 

E your business and keeping your name contin- 

Cigars and Tobacco ually before smokers generally. ‘‘Out of 

sight is out of mind,’’ unless you stick ’em 

39 Park Row, on boxes of cigars, packages of. tobacco, 

NEW YORK. cigarettes, boxes of matches, etc., and then 

they simply cannot forget you. Put ’em on 
everything. 


Our Label Printing Department turns ’em out by the millions, and 
we will furnish labels to subscribers at rock-bottom prices. One 
thousand is not enough for you? Well, we will give you 











EXACT SIZE. 


3,000 Gummed Labels, with a year’s Subscription, for $2.00 

6,000 Gummed Labels, with a year’s Subscription, for 3.00 

9,000 Gummed Labels, with a year’s Subscription, for 4.00 

12,000 Gummed Labels, with a year’s Subscription, for . 5.00 
Cash to accompany alt orders. 


Tell us what you want on your labels (the less reading matter i 
contains the better it will look), and send in your order to-day 
enclosing money or express order. . Please write plainly, giving 
full address, Labels will reach you by mail in about two weeks. 


10c. A copy. THE CIGAR STORE MAGAZINE... 
$1.00 A YEAR. =~ 50 Times Building, New York. 








Please mention THE CiGAR STORE MAGAZINE, 








\F rincipe Alfonso 
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25ce. PER 
BUNDLE 





® THEY SELL FREELY TO BEST CLASS OF TRADE 





S. OTTENBERG & BROS., Makers, 3 
New York and Tampa. _ ; 
93538 93999 9393939939399 93993 939393 39999 99393 3333393393393 339339338 
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| A444 NICOTINE 
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=» Made Harmless 

/ Without Affecting the Fine 

/ Flavor of the Tobacco..... 
ee lag By a wonderful process discovered after years 
wae of experiments by Dr. Gerold of Halle Univer- 


sity, Germany, the greatest living authority on 
Nicotine Poisoning bw Tobacco Heart « « « 


HEALTH CICARS 


May Be Smoked Freely as they do not Affect the Most Sensitive System 


Used Exclusively by the Czar of Russia and His Court, 
under advice of the Imperial Physician .. .. .. s+ 0 0 o« 
RECOMMENDED BY PHYSICIANS 


For Sale by Druggists and Dealers Generally 
HEALTH TOBACCO CO. "thous ite NY 
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OUR Cigars are made in the 

“ old-fashioned, honest way”— 
only skilled Cuban labor and 
nothing but Havana tobacco 
delightfully blended. & & & & 


Jobn W. Merriam § Zo. 


Havana Cigar Makers, 
135-137 Maiden Lane, 
Corner Water Street. 
NEW YORK. 
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Cigar Stores Can HandleThese 


CONVENIENCE 
COMFORT 
and EASE... 
IMPROVED 
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7 Bachelors’ Buttons 
Pencil Holders 
Eyeglass Holders 

Retailing for 10c. ea. 
Hose Supporters 
~ Hold — 

rawers Supporters 
0c the pair. 


Key Chains _ 
25c. each 


American Ring Co., WATERBURY. cr. 


Write for Booklet and Prices. 

















A. E. FARMER & Co., 


SOLE DISTRIBUTORS, 


Telephone, 2132 Spring. 


6909 BROADWAY, NEW YORK. 

















